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Longwoods Travel USA®

Introduction

» Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Kentucky’s domestic tourism
business in 2021.

Base: 2021 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky, the following sample was achieved in 2021:

C

Overnight Base Size
2,760

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Kentucky's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip
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Structure of the U.S. and Kentucky Overnight Travel Market

Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Kentucky Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 41%

[ ] Marketable 48% B Marketable 47%
[ | Business 6% B Business 7%
[ ] Business-leisure 4% B Business-leisure 5%
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Kentucky's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
Kentucky 25% :
Louisville, KY 8%
Ohio 10% '
Indiana 6% - - |
Florida 6% Cincinnati, OH/KY 5%

Nashville, KY/TN - 4%
Charleston-Huntington, KY/OH/WV - 3%

Season of Trip

Jan - Mar Apr - Jun Total Overnight Person-Trips
21% 26% : Paducah-Cape Girardeau-Harrbg,IL/KY/MO - 3%
Jul - Sep Oct - Dec : 0% 2.5% 5% 7.5% 10
27% 26%
. _J
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Kentucky's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip ; Nights Spent in Kentucky

W Kentucky B U.S. Norm : ‘
I -
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™ '_ 6% 7+ nights - 6% destination

B

~ ’ s 7|
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Kentucky U.S. Norm Averagg number Average last
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Average Nights Average Nights - .
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Kentucky's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party

B Adults B Children

Kentucky
ﬂ W i ﬂ | 7 s
0 1 2 3 4 5 6
Average number of people
U.S. Norm
Total

‘ 2.9

™m

4 5 6

3

Average number of people

Percent Who Traveled Alone

B Kentucky W U.S. Norm

20%
Just myself / traveled alone
23%
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Composition of Imnmediate Travel Party

B Kentucky B U.S. Norm

63%
62%
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|

42%

Child(ren) 0o

|

0,
Parent(s) 130/16 "

—

|

Other relative(s) 12 % 5%

Friend(s) e,

|

5%
5%

0% 10% 20% 30% 40% 50% 60% 70%

Business associate(s)
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Kentucky's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm
B Kentucky B U.S. Norm
S D 64%
Own car/truck
22% e 55%
N 20%
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Kentucky: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Kentucky B U.S. Norm

Kentucky U.S. Norm
I,
A o e 1%
? 1 month or less 29% 30%
I, 7o
Advice from relatives or friends - -
. p=
Online travel agencies | 5% 2 months 15% 15%
g 1%
. _ I -
Soctal Mo | o 3.5 months 18% 18%
Destination Websit: %
estination Websites 704 -
- 6-12 months 13% 14%
0
Auto club/AAA a5
i -~ _ 9% More than 1 year in o o
Television program/advertising on TV _ 6% advance 4% 6%
e
Almvel agentcomeary | tin o
b . .
pld (Ij'lot plan anything 20% 17%
- EZ i advanee
Travel guide/other books _ &
0
- . . 9%
An airline/commercial carrier
_ 10%
0% 5% 10% 15% 20% L&)’ngw_oqu




Kentucky's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Method of Booking Accommodations

B Kentucky W U.S. Norm

: Kentucky U.S. Norm
=
ekl o resor N -
- Eﬁﬂ Hotel 44% 38%
, . I, -9 .
e e agenle N 15"
| Home of friends /
. . __ I o @ : 21% 19%
Airline/commercial carrier _ 17% Y2 relatives o
I o
Travslagsiicomeany [ = FH o 18% 13%
15% 7 "
o cuans [ T -
] A Bed & breakfast 12% 8%
0,
| (]
Visitors' bureau/government tourism r 13% ﬁ Resort hotel 1% 12%
office 7% , o I ——
.. I
Short term rental websites I o $ Campground / RV 10% 6%
B ~ park -
I -
Travel/ski show or exhibition
[ AN\ Rented home / condo 9% 6%
7 [ih / apartment
Voice activated search (e.g. Siri, I - par
Alexa) - 2%
0% 5% 10% 15% 20% 25% 30% 35%
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Kentucky: During Trip

Base: 2021 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Kentucky U.S. Norm

Outdoor Activities Entertainment Activities R 24% 22%

. a
;’4-&%\ 51% ﬁ 58% % Sightseeing 20% 16%

U.S. Norm: 48% U.S. Norm: 55% Attending celebration 18% 13%

Landmark/historic site 16% 1%
Cultural Activities

P o N ’ .
'.'360/0 | 15% 10%

A
O
U.S. Norm: 29% Swimming 13% 12%

Bar/nightclub 12% 1%
Sporting Activities Business Activities

'\“0‘ 0 ® . ® 0 Local parks/playgrounds 12% 9%,
Vi 25% 20 23%

- - ) 0
U.S. Norm: 24% U.S. Norm: 18% Business meeting 12% 8%

National/state park 1% 7%




Kentucky: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Kentucky U.S. Norm Kentucky U.S. Norm
E Convenience/grocery .
oo shopping 52% 42% Unique/local food 44%, 40%
[
. Food delivery service
0, 0, 0, 0,
lm Outlet/mall shopping 51% 47% (UberEATS, DoorDash, etc.) 24% 21%
==y 40% 33% Street food/food trucks 23% 21%
Costco)
x)
Fr?g'\] Souvenir shopping 39% 39% Fine/upscale dining 22% 22%
Boutique shopping 28% 28% &Iﬁ Picnicking 19% 14%
Antiquing 22% 13% Gastropubs 1% 10%

Base: 2021 Overnight Person-Trips that included Shopping
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Kentucky: During Trip

Base: 2021 Overnight Person-Trips

% Very Satisfied with Trip

61%

I@\ Friendliness of people

)
72 A) i 9| Sightseeing/attractions
l ‘ of overnight travelers were

59%

59%

very satisfied with their overall
trip experience

Quality of food

Quality of accommodations 58%

57%

Past Visitation to Kentucky Safety/security

Cleanliness 56%

829 of overnight travelers to
? Kentucky are repeat visitors

Music/nightlife/entertainment 51%

Value for money 50%

58% of overnight travelers to Kentucky
® had visited before in the past 12

months Public transportation

48%

\X
®
A
&
@
b=

0% 10% 20% 30% 40% 50% 60% 709
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Demographic Profile of Overnight Kentucky Visitors

Base: 2021 Overnight Person-Trips

Gender Age
N 18-24 W 25-34 W 35-44 W 45-54 W55-64 W65+
Kentucky -
Average Age
42.8
—
U.S. Norm —
12% 22% 22% 18% 13% 13% Average Age
43.7
U.S. Norm U.S. Norm
Marital Status
48% 52%
B Kentucky M U.S.Norm
= = Married / with .
partner 58%
60%
. Single / never 23%
* married
26%
"; Divorced / widowed / — 18%
separated
Lengwoods




Demographic Profile of Overnight Kentucky Visitors

Base: 2021 Overnight Person-Trips

Education Employment
B Kentucky WM U.S. Norm B Full time / self-employed B Parttime W Not employed / retired / other
I Kentucky oS e
Dot Gradate | 0%

- E
Mt  ________EU

I, -

Some college N 1o
High school or less/ | -o°;
Other | 23
0% 10% 20% 30% 40%
Household Income Race Hispanic Background
. . . . . B White B African-American B Other -
100% | 50% 20% 12% 14% 4% Kentucky U.S. Norm .
75% : s - 100% 100%
% 12%
50% | ikl 78%
0 ey
—
v
25% | N—
R — — — : 50% 50%
$50 - $75- $100 -
<$499K  s749K $99.9K  $149.9K 150K+ 13% 15% 119
9% 1% Kentucky U.S. Norm
us.Nom [ 41% | [ 20% | [ 15% | [ 7% | [ &% | 0% | 0%
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Demographic Profile of Overnight Kentucky Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 21% 3% Co19% | 15% o 13%

Children in Household

Kentucky U.S. Norm
rNo children under 18 48% ;\lio children under 18 50%
B Any13-17 24% W Any 13-17 22%
I B Any6-12 7 29% I M Any 6-12 7 29%
. I . B Any child under 6 23% . I . B Any child under 6 20%
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Northern Kentucky River
Region’s domestic tourism business in 2021.

Base: 2021 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Northern Kentucky River Region, the following sample was achieved

in 2021:
C

Overnight Base Size

368

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Northern Kentucky River Region B U.S. Norm
B

47%

Visiting friends/ relatives

47%
Visiting friends/ relatives ’

12% |
Touring ﬂ '

12%

Touring
10% 2% | 1%
Outdoors Conference/ B
Convention 10%

7% Qutdoors \ o
City trip B |

) ® B

®

5% & 7%

7%

|
City tri
Special event 5% v {-
i

Other business trip

4% \'- 5%

Theme park Special event ’-
6%
Ski/Snowboarding _ 4%
4% Theme park ‘. 2%
1% Business-Leisure |
Casino 0% 10% 20% 30% 40% 50%

Pid
A
B o
W
&
48
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Structure of the U.S. and Northern Kentucky River Region Overnight Travel Market

Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Northern Kentucky River Region Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 47%

[ ] Marketable 48% B Marketable 42%
[ | Business 6% B Business 6%
[ ] Business-leisure 4% B Business-leisure 4%
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Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Kentucky 24%

Lexington, KY 1%

Ohio 16% _

Indiana 9% Louisville, KY 9%
Florida 8% i

Texas 5% Cincinnati, OH/KY

Indianapolis-Lafayette, IN

i 3 7 Columbus, OH
65% of overnight travelers to Northern

Kentucky River Region are repeat
visitors Charleston-Huntington, KY/OH/WV

. 0% 2.5% 5% 7.5% 10% 12....
45% of overnight travelers to Northern
0

Kentucky River Region had visited
before in the past 12 months

. J
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Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip

B Northern Kentucky River Region Bl U.S. Norm

'_ 27%
}_ 26%

’_ 25%
g p=

\— 9%
13 ' I

Nights Spent in Northern Kentucky River Region
i

N

N

5-6 nights - 8%
of each trip was

69% spent within the

1 night

" I 7+ nights destination
4%
6% 5% 10% 15% 20% 25% 30% 6% 10% 20% 30% 40% 50% 60%
Northern Kentucky River Region U.S. Norm Averagg number Average last
3.9 3.9 of nights year
Average Nights Average Nights 2-7 2.6
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Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party

B Adults B Children

Northern Kentucky River Region

LU

Average number of people

5 6

U.S. Norm

™m

Average number of people

3 - 5 6

Total

Total

2.9

Percent Who Traveled Alone

B Northern Kentucky River Region Wl U.S. Norm

28%
Just myself / traveled alone
23%

0% 5% 10% 15% 20% 25% 30%
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Composition of Imnmediate Travel Party

B Northern Kentucky River Region M U.S. Norm

62%
62%

Spouse/partner

47%

|

Child(ren) 0%,

0,
Parent(s) 13% 19%

Other relative(s) 2% 19%

Friend(s)

. ; 5%
Business associate(s) 5%
0% 10% 20% 30% 40% 50% 60% 70%

d

16%
15%

|
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Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm
. B Northern Kentucky River Region W U.S. Norm
B D 63%
Blane - 18% 999, Own car/truck I 5
~ 22%
Rental car - 14% 19% 14%
o T Cab 12
1%
Online taxi service . 9% ’ - I o
- ane. N 2%
-
: 8% 9% [ RERZ
Taxi cab . ° [ Online Taxi Service _13/16%
| =N B % I 2
Train - ° camper RV | 11%
“ B 00 I
Camper / RV o I5/° ¢ ) Bus I 1%
S I
oo 6 W - Molorcycle . 1
S — Ty R 1
(s B2 8% rain | 10%
B |
us . I 0%
» o Ship/Boat I s
& 6 b
Motorcycle I

R Sieycle I o
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Northern Kentucky River Region: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning
B Northern Kentucky River Region W U.S. Norm Northern Kentucky River
Region U.S. Norm

16%
A hotel or resort

18% 1 month or less 32% 30%
. . I, <
Advice from relatives or friends - -
I -
i 9% 2 months 16% 15%
A travel agent/company
10%
Onine tavel I
At | 35 months 13% 18%
AP A 2 9%
An airline/commercial carrier = -
10%
6-12 months 10% 14%

[
R

Destination Websites

I

More than 1 year in

0, 0,
8% advance 4% 6%

Auto club/AAA

>~
[
ES

Social Media

NS
X

Did not plan anyirﬁg o o,
in advance 26% 7%

Travel guide/other books

Official travel guide of a
state/city/region |

0% 5% 10% 15% 20% Lengwoods




Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Method of Booking Accommodations

B Northern Kentucky River Region W U.S. Norm )
Northern Kentucky River

’ Region U.S. Norm
— .+ | 25
R N -7
B Eﬁﬂ Hotel 44% 38%
. .. I, o
Oninetrave agencies | o o
Aine 1 carric, N 7. (N Home offrends 23% 19%
e N 17" aa —
I
Travel agent/company _ 16% H Motel 14% 13%
Destination websites m 12%
. 1, Bed & breakfast 8% 8%
0,
Short term rental websites -%9 % o o
Visitors' bureau/government tourism - 8% ﬁ Resort hotel 8% 12%
office 7% === -
o club AN Y 11% % %
R park
. ) . B
Travel/ski show or exhibition ﬂ .
6% A\ Rented cottage / 4% 4%
7 ﬁ cabin
Voice activated search (e.g. Siri, B 2 —
Alexa) - 2%
0% 5% 10% 15% 20% 25% 30%
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Northern Kentucky River Region: During Trip

Base: 2021 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)
Northern Kentucky River
Region U.S. Norm

Outdoor Activities Entertainment Activities R 25% 22%

@
Y Attending celebration 17% 13%
el 399, 55% 9
-\'“\-

U.S. Norm: 48% U.S. Norm: 55% RSem 16% LA

Sightseeing 15% 16%
Cultural Activities

. N e S— 12% 12%

TR 32%

O
O
U.S. Norm: 29% Business meeting 10% 8%

Landmark/historic site 10% 11%
Sporting Activities Business Activities

@
o { ‘ [ o Camping 10% 6%
U.S. Norm: 24% U.S. Norm: 18% Art gallery 10% %

10% 7%




Northern Kentucky River Region: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Northern Kentucky River Northern Kentucky River
Region U.S. Norm Region U.S. Norm
(8]
(m Outlet/mall shopping 42% 47% Unique/local food 42% 40%
E Convenience/grocery 40% 42% Food delivery service 26% 21%

00 shopping (UberEATS, DoorDash, etc.)

(i) g'é’sf;") stores (Walmart, 35% 33% Street food/food trucks 21% 21%
°°°\ ) i o 0 a.l-i . . - 0 0,
@Fﬂ Souvenir shopping 34% 39% ﬁ Picnicking 15% 14%
-
Boutique shopping 24% 28% hﬂ F Fine/upscale dining 15% 22%
I
Antiquing 15% 13% Gastropubs 11% 10%

Base: 2021 Overnight Person-Trips that included Shopping
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Northern Kentucky River Region: During Trip

Base: 2021 Overnight Person-Trips

% Very Satisfied with Trip

60%

Friendliness of people

Sightseeing/attractions 57%

Quality of food 56%

64%

56%

of overnight travelers were Safety/security
very satisfied with their overall
trip experience Cleanliness 55%

Quality of accommodations

S
R
=S

49%

Value for money

Music/nightlife/entertainment 45%

%
%
A
4
@
&
[=

Public transportation 42%

0% 10% 20% 30% 40% 50% 60% 709
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Demographic Profile of Overnight Northern Kentucky River Region Visitors

Base: 2021 Overnight Person-Trips

Gender Age

B 18-24 W 25-34 W 35-44 W45-54 W55-64 W65+
Northern Kentucky River Region

)
Average Age
12% 19% 24% 22% 12% 11%
43.2
U.S. Norm P
Mo
/0 (] 0 o /0 /0 43-7
—
U.S. Norm U.S. Norm
Marital Status
48% 52%
B Northern Kentucky River Region W U.S. Norm
BA \oried/ with - Ex
partner %
§ Soocree I
* married
"; Divorced / widowed / — 23%
separated
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Demographic Profile of Overnight Northern Kentucky River Region Visitors

Base: 2021 Overnight Person-Trips

Education Employment
B Northern Kentucky River Region B U.S. Norm B Full time / self-employed B Parttime W Not employed / retired / other
- Northern Kentucky River U.S. Norm
I -2 Region

Bl  p
I
Colege e | 3
S 090 kU
ome coTes I 1o

High school or less/ | N 07
Other | 23%

0% 10% 20% 30% 40%
Household Income Race Hispanic Background
. . . . . B White B African-American W Other 18%
100% | 91% 20% 11% 13% 4% Northern Kentucky River U.S. Norm
Region
75% : , , 100% 100% .
50% 78%
| =
=
25% | N—
e === ,
- == —— 50% 50%
, - - = = —
0% Northern U.S. Norm
< $49.9K $50 - $75 - $100 - 150K +
' $74.9K $99.9K $149.9K . 15% ..o Kentucky
1% 5% 1% River Region
us.Nom [ 41% | [ 20% | [ 15% | [ 7% | [ &% | 0% %
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Demographic Profile of Overnight Northern Kentucky River Region Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

aaaa

U.S. Norm o 21% L 32% 9% | 15% o 13%

Children in Household

Northern Kentucky River Region U.S. Norm
rNo children under 18 49% ;\lio children under 18 50%
B Any13-17 21% M Any 13-17 22%
I I B Any6-12 : 30% I M Any 6-12 29%
. l B Any child under 6 26% . I . B Any child under 6 20%
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Longwoods Travel USA®

Base: 2021 Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18 years of
travelers in 1985, and has conducted large-scale syndicated visitor age and over) of a major U.S. consumer panel is invited to participate in
research quarterly since 1990. the Longwoods Travel USA® survey. Respondents are selected to be

representative of the U.S. adult population.
* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. _ _ _ _
For Kentucky's Appalachians, the following sample was achieved in 2021:

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you o+
spent one more nights away from home. ‘ +

* This report provides an overview for Kentucky's Appalachians’ Overnight Base Size
domestic tourism business in 2021.

294

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Kentucky's Appalachians's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Main Purpose of Trip

40%

Visiting friends/ relatives

17%

Touring

10%

Outdoors

6%
City trip

5%

Special event

T2E»B 3

4%
Resort

¥

A
&

=

2%
Theme park

2%
Ski/Snowboarding

2%

Conference/
Convention

-
4%

Other business trip

jag™

5%

Business-Leisure

Main Purpose of Leisure Trip

B Kentucky's Appalachians B U.S. Norm

17%

Touring 1
_

Qutdoors ’_ 9% ’

6%

f-
L

Special event

2%
Theme park l- 3%

{. 2%

Ski/Snowboarding ‘I 19
(]

40%

Visting friendsfrefatives [_ 42%

0% 10% 20% 30%

40%

50%
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Structure of the U.S. and Kentucky's Appalachians Overnight Travel Market

Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Kentucky's Appalachians Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 40%

[ ] Marketable 48% B Marketable 50%
[ | Business 6% B Business 5%
[ ] Business-leisure 4% B Business-leisure 5%

Lengwoods




Kentucky's Appalachians's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

State Origin Of Trip | DMA Origin Of Trip

Kentucky 45%

Lexington, KY 17%

Ohio 12%
Tennessee 5% *

Louisville, KY 13%

Illinois 4%

Florida 3%

Charleston-Huntington, KY/OH/WV 9%

Past Visitation to Kentucky's Appalachians Cincinnati, OH/KY 5%

N\
J

71% of overnight travelers to
0 Kentucky's Appalachians are

repeat visitors N

Evansville, IL/IN/KY

N ' 0% 5% 10% 15% 20%
529 of overnight travelers to Kentucky's
0

Appalachians had visited before in the
past 12 months |
\ y Lengwoods




Kentucky's Appalachians's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip

B Kentucky's Appalachians B U.S. Norm

|
s
— P

7-13

5% 10% 15% 20% 25% 30% 35%

U.S. Norm

3.9

Average Nights

Kentucky's Appalachians

3.1

Average Nights

5-6 nights

7+ nights

Nights Spent in Kentucky's Appalachians
i

¥y B

N

3-4 nights - 10%

|
E

1%

of each trip was
spent within the
destination

52%

0% 10% 20% 30% 40% 50% 60% 70%  80%

Average number
of nights

1.6

Average last
year

2.7
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Kentucky's Appalachians's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults B Children B Kentucky's Appalachians B U.S. Norm

Kentucky's Appalachians 18%

Just myself / traveled alone
23%

Total

www 3.0 SonEEEEEEEEEEEEEnEREEEoEOEOEEE AR EE AR E O NER R E DA E Lo E D NEE R EE0EE 0 EE D E S E R e eSO EE R E e E B E O E e EE e E G EE AR O E e E R LR CE A ORI ENENEOEREOEoEnEREEE DL |

Composition of Imnmediate Travel Party

5 6

Average number of people B Kentucky's Appalachians B U.S. Norm

%
62%

Spouse/partner

|

U.S. Norm o
Child(ren) 40% o

Other relative(s) EA;IG%
Total T
0,
2 9 Parent(s) -3102/o
. Friend(s) m 15%

| Busi iat 7%
4 6 usiness associate(s) 5%

0% 10% 20% 30% 40% 50% 60% 70%

|

™m

Average number of people

3

Lengwoods




Kentucky's Appalachians's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination

U.S. Norm

O e/ I -

0,
Online taxi service - 20% 1%
Rental car e - 19% 15%

e 10%
Camper / RV - 16% ’
Plane - 16% 2
Train

Transportation Used within Destination

B Kentucky's Appalachians W U.S. Norm

R I v

I 0
Plane | 12%

TexCab O 1>

18%

18%

BUS I 1%
- I o
Taxi cab =) Il o Train | 10%
. 15%
= - 14% 59 Ship/Boat -
Shio / boat a B
B o N s
sl KL o | - OnineTaxISenice D 0%
Motorcycle . . 148
—Q R st [N 114
Bus I
- * Piesle I o

Question updated in 2020

Lengwoods



Kentucky's Appalachians: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Kentucky's Appalachians B U.S. Norm
Kentucky's Appalachians  U.S. Norm

17%
A hotel or resort

18% 1 month or less 29% 30%
I, 4
Mkl ) )

I 2 menthe 13% 16%

Online travel agencies

_ _ _ 13%
Advice from relatives or friends 12% 3-5 months 18% 18%
12%
Social Media ’ .

6-12 months 20% 14%

Auto club/AAA

10% Mog than 1 year in o

An airline/commercial carrier \0% advance / 5% 6%

Television program/advertising on TV

‘!|I
X

Did not plan any{rﬁg

. 15% 17%
in advance

Magazine articles/advertising in
magazines |

7%
7%
0% 5% 10% 15% 20% Lengwoods

Destination Websites




Kentucky's Appalachians's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Method of Booking Accommodations

B Kentucky's Appalachians M U.S. Norm

» Kentucky's Appalachians  U.S. Norm
>
-
E ﬂﬁﬂ Hotel 43% 38%
. . I 20
Online travel agencies. | - o
I < 22 G 20% 13%
Auto club A I 11
(] ——
. . __ I 5
Shhiaideaid ¥ B, Bed & breakiest 19% %
16% i
i @ Hom_e of friends / 13% 19%
- relatives
- . 1% AN -
Destination websites 7%
~ Campground / RV 8% 6%
Visitors' bureau/government tourism - 9% & park ¢ ’
office 7% -
: . [ .
Travel/ski show or exhibition I s % m Country inn / lodge 6% 5%
. _ 7% o -
Short term rental websites I _—
| Time share 6% 5%
Voice activated search (e.g. Siri, W z —
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30%
Lengwoods




Kentucky's Appalachians: During Trip

Base: 2021 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Kentucky's Appalachians U.S. Norm

Outdoor Activities Entertainment Activities R 20% 22%

@
Y Attending celebration 18% 13%
el 50% 46% 9
-\'“\-

U.S. Norm: 48% U.S. Norm: 55% Sightseeing A 16%

Fishing 14% 7%
Cultural Activities

. N Attended/participated in a 0 0
Inx 32% , sports event for teenagers 13% 6%
—

U.S. Norm: 29% Attended/participated in an 12% 6%

amateur sports event

Swimming 12% 12%
Sporting Activities Business Activities

@ s .
\ Business
'\QI‘ 350/0 w 240/0 ‘ convention/conference 10% 8%

U.S. Norm: 24% U.S. Norm: 18% sl S 10% 9%

Business meeting 10% 8%




Kentucky's Appalachians: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Kentucky's Appalachians  U.S. Norm Kentucky's Appalachians  U.S. Norm
(8]
(m Outlet/mall shopping 53% 47% Unique/local food 39% 40%
E Convenience/grocery 53% 42% Food delivery service 25% 21%

00 shopping (UberEATS, DoorDash, etc.)

g‘é’sf;") stores (Walmart, 47% 33% Fine/upscale dining 21% 22%
Antiquing 30% 13% Street food/food trucks 20% 21%
%r;r;::] Souvenir shopping 21% 39% % Picnicking 20% 14%
L) Boutique shopping 19% 28% Gastropubs 8% 10%

Base: 2021 Overnight Person-Trips that included Shopping

Lengwoods




Kentucky's Appalachians: During Trip

Base: 2021 Overnight Person-Trips

Cleanliness
Quality of accommodations

o Sightseeing/attractions
65%
of overnight travelers were Quality of food
very satisfied with their overall
trip experience

XBE

~

\

@ Friendliness of people

Safety/security
Value for money

Public transportation

F ) G 6w

Music/nightlife/entertainment

Question updated in 2020

% Very Satisfied with Trip

55%

52%

51%

49%

48%

47%

46%

45%

0% 10% 20% 30% 40% 50% 60Y%

45%
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Demographic Profile of Overnight Kentucky's Appalachians Visitors

Base: 2021 Overnight Person-Trips

Gender Age

B 18-24 W 25-34 W 35-44 W45-54 B55-64 W65+
Kentucky's Appalachians

/R
: : Average Age
14% 30% 24% 18% 9% 4%
38.3
Female
51 0/0 U.S. Norm
12% 22% 22% 18% 13% 13% Average Age
43.7
——

U.S. Norm U.S. Norm

48% ' 52%

Marital Status
B Kentucky's Appalachians B U.S. Norm

2 ® Married / with
1* partner

§ Sroelree N
married

i' ’} Divorced / widowed / — 17%
separatad |
14%

Lengwoods




Demographic Profile of Overnight Kentucky's Appalachians Visitors

Base: 2021 Overnight Person-Trips

Education Employment
H Kentucky's Appalachians B U.S. Norm B Full time / self-employed B Parttime W Not employed / retired / other
Kentucky's Appalachians U.S. Norm
10%
Post-Graduate _
I 2o
I -
College Graduate N 3:7
I
Some collede | 19%
High school or less/ | R %
Other |G 2
0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
. . . . . B White B African-American B Other -
100% | 56% 11% 11% 18% 3% Kentucky's Appalachians U.S. Norm 17%
75% - - : 100% 100%
50% wv 79% 78%
—
N—
25% | Ne—
S , R—— : 50% 50%
v" = ==y v‘,
- $50 $75 $100
<$499K  s749K $99.9K 1499k  P190K* 17% 15% ..o Kentucky's U.S. Norm
5% 1% Appalachians
usNom | 41% | [ 20% | [ 15% | [ 17% || &% | 0% 0%

Lengwoods




Demographic Profile of Overnight Kentucky's Appalachians Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

L

U.S. Norm o 21% L 32% 9% | 15% | o 13%

Children in Household

Kentucky's Appalachians U.S. Norm
rNo children under 18 34% ;\lio children under 18 50%
B Any13-17 28% M Any 13-17 22%
I I B Any6-12 : 37% I M Any 6-12 29%
I I B Any child under 6 29% . I . B Any child under 6 20%

L@ngwoods
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Longwoods Travel USA®

Base: 2021 Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18 years of
travelers in 1985, and has conducted large-scale syndicated visitor age and over) of a major U.S. consumer panel is invited to participate in
research quarterly since 1990. the Longwoods Travel USA® survey. Respondents are selected to be

representative of the U.S. adult population.
* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. _ _ _ _
For Daniel Boone Country, the following sample was achieved in 2021:

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home. ‘ +*+

* This report provides an overview for Daniel Boone Country’s

domestic tourism business in 2021. Overnight Base Size
264

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods




Daniel Boone Country's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

l Daniel Boone Country l U.S. Norm
46% v[
bl =
|

13%

13%
fouring ﬂ Touring l 1%

[ ]
Tid

e
13% 1%

‘ Outdoors Conference/ Outdoors | 13%

Convention

6%
Special t

P pecial even M Special event |

ofo\®
al o y
- City trip 1)
B 4% City trip
Other business trip

4%

* Theme park \-

Theme park . 30,

4% T J

4 o e l
Casino

3% Casino ’ 5

19 .

Za A’, Business-Leisure ,

d Cruise 0% 10% 20% 30% 40% 50%
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Structure of the U.S. and Daniel Boone Country Overnight Travel Market

Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Daniel Boone Country Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 46%

[ ] Marketable 48% B Marketable 46%
[ | Business 6% B Business 5%
[ ] Business-leisure 4% B Business-leisure 3%

Lengwoods




Daniel Boone Country's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Kentucky 32%

13%

I

Lexington, KY

Ohio 16%
Tennessee 7% ' Charleston-Huntington, KY/OH/WV 8%
Indiana 6% )

8%

Michigan 5% Cincinnati, OH/KY

Louisville, KY 8%

5%

i ki Knoxville, TN
68% of overnight travelers to Daniel '
° Boone Country are repeat visitors

3%

Tri-Cities, TN/VA

. . 0% 2.5% 5% 7.5% 10% 12.5% 15%
51% of overnight travelers to Daniel

Boone Country had visited before
in the past 12 months |
N y Lengwoods




Daniel Boone Country's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip ; Nights Spent in Daniel Boone Country
i

B Daniel Boone Country W U.S. Norm : ’
. 1 night 55%
I -

. | 2 ights -20%
2 N 7
T R ,
4 N 34 nighs - 1%
— | |
5 l— 1 |

7-13 I of each trip was
I——: ] 60% spent within the

5-6 nights I 1%

™ '- 3% 7+ nights 4% destination
4%
6% 5% 10% 15% 20% 25% 30% 35% 40% 6% 10% 20% 30% 40% 50% 60%
Daniel Boone Country U.S. Norm Average number Average last
o of nights year
Average Nights Average Nights - :

Lengwoods




Daniel Boone Country's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party

B Adults B Children

Daniel Boone Country

L

Average number of people

Total

U.S. Norm

™m

Total

‘ 2.9

- 5 6

3

Average number of people

nnnnnnnnnnnnnnnnn

Percent Who Traveled Alone

B Daniel Boone Country W U.S. Norm

15%

Just myself / traveled alone
23%

0% 5% 10% 15% 20% 25%

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

Composition of Imnmediate Travel Party

l Daniel Boone Country B U.S. Norm

61%
62%

Spouse/partner
Child(ren) 46%

|

40%

0,
Other relative(s) 12%16 N

—

Parent(s)

|

15%

13%

3%
15%

i

Friend(s)
| 7%
5%

10%

1|

Business associate(s)

0% 20% 30% 40% 50% 60% 70%
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Daniel Boone Country's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm
l Daniel Boone Country Wl U.S. Norm
» I O o ] 5%
— 17%
Y - . -~ Rental car - 23%
(]
Plane 0 13%

- Camper, RV R
o 1M%
Online taxi service -12% ’ . I
B Taxi Cab | 129,

Train - 9% 8% 13%

Motorcycle R 1

Camper/ RV - 9% 10% Online Taxi Service _13/0‘1 6%
- U _ 10%
% 9% Train
Taxi cab - J o
. [ 0%
o . 7% 5% Bicycle .
Ship / boat I o
e - oo N o
=N B ez e 2
Bus :
— I -
Bus
po [ . - I
Motorcycle B 5

— Ship/Boat B s

Lengwoods
Question updated in 2020 ® g o d




Daniel Boone Country: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

H Daniel Boone Country M U.S. Norm

Daniel Boone Country U.S. Norm
I, -
Ahotel or resort | -
2 1 month or less 29% 30%
I, o
Advice from relatives or friends - -
I -
v : | 12% 2 months 19% 15%
Destination Websites 79
e T -
Soctal Mo | o 3.5 months 17% 18%
. 5 1%
Television program/advertising on TV ? -
(]
- 6-12 months 1% 14%
. . (]
_ 10% More than 1 year in o o
Ao SWIAAN R o advance " o
. I -
Travel guide/other books _ 5 e
b . .
e ensting
Official travel guide of a _ 9%
state/city/region [ 3%
. .. . 7%
Radio show/advertising on radio
_ 4%
0% 5% 10% 15% 20% L&)’ngw_oqu




Daniel Boone Country's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Method of Booking

B Daniel Boone Country M U.S. Norm

Oniine travel agencies TN 25
jubbiataidhasd [

- o I 7
Ao e e N 7%

Visitors' bureau/government tourism | GGG 4%
office NN 7%

o ' 13%
Destination websites “ ’

12%
Auto club/AAA 1%

6%
Travel agent/company 16%

. s 5%
Travel/ski show or exhibition = ;%

e P
Short term rental websites _ 8%

Voice activated search (e.g. Siri, - 3%
Alexa) Il 2%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Accommodations

Daniel Boone Country U.S. Norm
Eﬁﬂ Hotel 40% 38%
H Motel 18% 13%
Home of friends /

Qﬁ relatives 17% 19%
C ﬁi -

' g:erground / RV 9% 6%

Rented cottage / 7% 4%

/ﬁ‘; cabin

m Country inn / lodge 7% 5%

Bed & breakfast 6% 8%
ﬂﬂn

Lengwoods



Daniel Boone Country: During Trip o
ase: vernig erson- 1 rips

Activity Groupings Activities and Experiences (Top 10)

Daniel Boone Country U.S. Norm

Outdoor Activities Entertainment Activities =napping 21% 22%

5
/‘g-hag\ 55% ﬁ 55% & Sightseeing 17% 16%

U.S. Norm: 48% U.S. Norm: 55% National/state park 14%, 7%

Attending celebration 14% 13%
Cultural Activities

I 30% ‘ Landmark/historic site 14% 1%

A
O
U.S. Norm: 29% / Hiking/backpacking 14% 7%

Swimming 13% 12%
Sporting Activities Business Activities

o\“o‘ 21% @ 239 Business meeting 12% 8%
W 2 .

. 0 0
U.S. Norm: 24% U.S. Norm: 18% - Casino 12% 10%

Museum 11% 10%




Daniel Boone Country: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Daniel Boone Country U.S. Norm Daniel Boone Country U.S. Norm
(o]
(m Outlet/mall shopping 66% 47% Unique/local food 40% 40%
Big box stores (Walmart, o o o o
Q Costco) 39% 33% Street food/food trucks 25% 21%
E Convenience/grocery o o Food delivery service o o
oo shopping 38% 42% (UberEATS, DoorDash, etc.) 24% 21%
x)
@ Souvenir shopping 23% 39% Fine/upscale dining 18% 22%
Antiquing 18% 13% &Iﬁ Picnicking 16% 14%
L) Boutique shopping 1% 28% Gastropubs 9% 10%

Base: 2021 Overnight Person-Trips that included Shopping

Lengwoods




Daniel Boone Country: During Trip

Base: 2021 Overnight Person-Trips

% Very Satisfied with Trip

63% °
very satisfied with their overall Q
@ weorer [
CE— &
CJ
ﬁ' Music/nightlife/entertainment _ 37%
. E
0% 10% 20% 30% 40% 50% 60%
Question updated in 2020 L@”gWOQdS




Demographic Profile of Overnight Daniel Boone Country Visitors

Base: 2021 Overnight Person-Trips

Gender Age

B 18-24 W 25-34 W 35-44 W45-54 W55-64 W65+

Daniel Boone Country

()
Average Age
12% 25% 25% 210/0 9% 7% 40 9
N—
U.S. Norm )
Average Age
12% 22% 22% 18% 13% 13% 43 7
—

U.S. Norm
52%

Marital Status
B Daniel Boone Country Wl U.S. Norm

U.S. Norm
ol |

2 ® Married / with
1* partner

& Single/never I -
'ﬁ marmed I

26%

i' ’} Divorced / widowed / — 18%
separated |
14%

Lengwoods




Demographic Profile of Overnight Daniel Boone Country Visitors

Base: 2021 Overnight Person-Trips

Education

l Daniel Boone Country B U.S. Norm
Post.Graduate NN
oot Cradate | 2.

Colleae Graduate NN -
ore0s BIadE |, o7

I -0

Some colege N o
High school or less/ IR
Otrer | 2
0% 10% 20% 30% 40%

Household Income
100%

B White B African-American B Other

Employment

B Full time / self-employed B Parttime W Not employed / retired / other

Daniel Boone Country U.S. Norm

Race Hispanic Background

0 ) ) 0 0 18%
54% 20% 12% 1% 3% Daniel Boone Country U.S. Norm -
0,
75% 100% 100%
84% 9
50% | N— 78% 10%
—
—
25% o
= S — 50% 50%
0% v v v ‘\-" ——
$50 - $75 - $100 -
< $49.9K $74.9K $99.9K $149.9K $150K + . 15% ..o Daniel Boone U.S. Norm
° 20, 11% Country
us.Norm | 41% | [ 20% | [ 15% | | 17% | [ os% | 0% 0%
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Demographic Profile of Overnight Daniel Boone Country Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 21% 3% Co19% | 15% o 13%

Children in Household

Daniel Boone Country U.S. Norm
rNo children under 18 43% ;\lio children under 18 50%
B Any13-17 25% M Any 13-17 22%
I I B Any6-12 : 34% M Any 6-12 29%
. . B Any child under 6 25% . I . B Any child under 6 20%

L@ngwoods




CI/iMPASS

Lengwoods

Travel USA Visitor Profile

Kentucky’s Southern Shorelines

2021




Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other
known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky's Southern Shorelines, the following sample was achieved in

2020/2021:
+
‘ + Overnight Base Size 429

An overnight trip is any journey for business or pleasure, outside your
community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Kentucky's Southern Shorelines's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Kentucky's Southern Shorelines B U.S. Norm

o . . I, -2
Visiting friends/ relatives Ml p=
4 = outonrs M <
Outdoors ﬂ I o
0 8%
@ 8% 2% Touring __ 1%
H Touring Conference/ —
Convention 5%
P 5% Special event -
6%
Special event Py
ofhe I 5
o o
al = & City i S 7o
= City trip 6% ‘ﬁ- 4%
) Other business trip Theme park - B2
* 4%
Theme park
3%
Cruise =°
N . 2%
al ay .
Cruise Casino . 2%
L o —
0, ‘A )
% 2% Business-Leisure 0% 10% 20% 30% 40% 50%
Casino
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Structure of the U.S. and Kentucky's Southern Shorelines Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips Kentucky's Southern Shorelines Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 42%

[ ] Marketable 48% B Marketable 46%
[ | Business 6% B Business 8%
[ ] Business-leisure 4% B Business-leisure 4%

Lengwoods




Kentucky's Southern Shorelines's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

|

Kentucky 32%
Louisville, KY

Ohio 10%

New York 9
7% Cincinnati, OH/KY

Indiana 6% l
Past Visitation to Kentucky's Southern Shorelines |
4 R |
o, ©of overnight travelers to © Evansville. ILIN/KY _ a%
62% Kentucky's Southern Shorelines
are repeat visitors
Atlanta, GA - 3%

o of overnight travelers to : 0% 2% 4% 6% 8% 0%  12%
47% Kentucky's Southern Shorelines
had visited before in the past 12
months Lengwoods
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Kentucky's Southern Shorelines's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Kentucky's Southern Shorelines

l

@ EX

e '
26%
I 2 nights 24%
., I 3% ,
P .
I 2 ' .
- pu 3-4 nights 1%
|

I 2 8
0 I 11 |
1 5-6 nights [l 3%
7-13 o of each trip was
I oo : er -
. | 51% sper!t W|_th|n the
14+ -  Zenights [l 2% destination
I 4%
l
0% 5% 10% 15% 20% 25% 30% 35% 0% 10% 20% 30% T 50% 0% 0%
Kentucky's Southern Shorelines U.S. Norm Averagg number
3 5 3 9 of nights
Average Nights Average Nights 1 '8
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Kentucky's Southern Shorelines's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults B Children B Kentucky's Southern Shorelines B U.S. Norm

Kentucky's Southern Shorelines
® 6 O 1‘

Average number of people B Kentucky's Southern Shorelines B U.S. Norm

Just myself / traveled alone
23%

Total i :
0% 5% 10% 15% 20% 25%

Composition of Imnmediate Travel Party

T G
Spouselpariner Nl 027

.S. Norm _ 9
U.S. No Child(ren) _40% 20%

Frencs) [ 2"

0,
Paront(s) - 1%
2 . 9 R 17%

Other relative(s) I 129%

: - Business associate(s) .45%
0% 10% 20% 30% 40% 50% 60%  70%

‘ ' [ ‘ Total

Average number of people
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Kentucky's Southern Shorelines's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm
B Kentucky's Southern Shorelines B U.S. Norm
| 5
o - Own car/truck i gg:ﬁo
e I - e

Rental car 15% — )
Plane N 15%
. I 12%

Plane - 16% 22% I 307

Rental car [N, 23%
0,
Online taxi service - 13% 1%

o R 2%
Online Taxi Service ‘_ 16%

Taxi cab . 10% 9% Taxi Cab =12%16%
Camper / RV 'g' . 10% 10% BUSME o
o . Train ; 10%1 3%
[ Ship/Boat ‘_ 8% °
Motorcycle e . 8% 6% _‘_ 14%

o Camper, RV S 119

Bus . . 8% % | I

Bicycle B o

|
24 . o % I 16
Ship / boat o% o Motoroycle S 115

Question updated in 2020

0% 10% 20% 30% 40% 50%

60%
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Kentucky's Southern Shorelines: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning
B Kentucky's Southern Shorelines W U.S. Norm Kentucky's Southern
Shorelines U.S. Norm

Sladliaad ——————————————————— [t Did not plan anything

in advance

ey = | : :

. . ) I, 4 More than 1 year in
Advice from relatives or friends ™ 14% advance Y 6% 6%

I -
A travel e o N 10% °

. » 6-12 months 13% 14%
Travel guide/other books __5% '

19% 17%

Online travel agenCies N 19
] 1% 3-5 months 18% 18%

Television program/advertising [ ENEGIIININGNGEGEGEGEGEGEGEEEE -2 > months 14% 15%
on TV NG 5%

o o S
A aifinelcommercial camer . (0

e 1 month or less 29% 30%
Destination Websites | 70, ’

Newspaper articles/advertising in [ NG o2
newspapers [N 4%

0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20% LOﬂgWOOdS




Kentucky's Southern Shorelines's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Method of Booking Accommodations

B Kentucky's Southern Shorelines Wl U.S. Norm Kentucky's Southern

- Shorelines U.S. Norm
: e
e el g e e N 15%
ﬂﬁﬂ Hotel 43% 38%
I, 24:% —
ot o oo N -
*' , {ﬁ Home of friends / 17% 19%
. o
- - 0000 g
Destination websites {_ 7% . Motel 16% 13%
~ ) i
. —— 20900000 ¥
S k&
_l m; Bed & breakfast 15% 8%
Auto club/ans MR - . .
uio e R 119%
_
| i $ CaarrEpground IRV 10% 6%
Short term rental websites ’_ 8% P
1
Visitors' bureau/government tourism - 1% A\, Rented home / condo 89 6%
office | 7% m / apartment ° o
. . I = . o
Travel/ski show or exhibition I s
| ’ Resort hotel 8% 12%
|
Voice activated search (e.g. Siri, ’_ 4% —
Alexa) B 2o
H% 5% 10% 15% 20% 25% 30%
Lengwoods




Kentucky's Southern Shorelines: During Trip
Activity Groupings

Entertainment Activities

°
ﬁ 56%

U.S. Norm: 55%

Outdoor Activities
o
l \qg;\ 58%

U.S. Norm: 48%

Cultural Activities

Ve N
TEN 36%

U.S. Norm:29%

Business Activities

;&‘ 27%

U.S. Norm: 18%

Sporting Activities

‘\\.v‘" 34%

U.S. Norm: 24%

Question updated in 2020

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)

Shopping

Swimming

Attending celebration

Fishing

Sightseeing

Business meeting

Business
convention/conference

Hiking/backpacking

Attended/participated
in a sports event for
kids

Convention for
personal interest

Kentucky's Southern Shorelines

21%

U.S. Norm

22%

18%

12%

17%

13%

16%

7%

16%

16%

14%

8%

14%

8%

13%

1%

13%

6%

13%

6%




Kentucky's Southern Shorelines: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip | Dining Types on Trip
Kentucky's Southern Kentucky's Southern
Shorelines U.S. Norm Shorelines U.S. Norm
Convenience/grocery
-% shopping 47% 42% Unique/local food 41% 40%
. H O . .
[m Outlet/mall shopping 43% AT% n Z:Sggrgij-lr\/: fy sefvice 27% 21%
: A DoorDash, etc.)
Big box stores 1
m (Walmart, Costco) 38% 33% : % Picnicking 24% 14%
/%‘ﬁ Souvenir shopping 30% 39% Street food/food 0 0
2L trucks 21% 21%
Boutique shopping 25% 28% o N2
o m\" Fine/upscale dining 20% 22%

. . 0, 0,
Antiquing 23% 13% ﬁ% Gastropubs 10% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

Lengwoods
Question added in 2020 bbby




Kentucky's Southern Shorelines: During Trip

Base: 2020/2021 Overnight Person-Trips

% Very Satisfied with Trip

Safety/security 51%

50%

Sightseeing/attractions

Cleanliness 48%

56%
of overnight travelers were

very satisfied with their overall
trip experience

48%

Friendliness of people

Quality of food 47%

Value for money

45%

Music/nightlife/entertainment 44%

Quality of accommodations 41%

Public transportation 41%

0% 10% 20% 30% 40% 50% 60%

Longwoods
Question updated in 2020 bt




Demographic Profile of Overnight Kentucky's Southern Shorelines Visitors

Base: 2020/2021 Overnight Person-Trips

Female

56%

U.S. Norm
48%

Gender

U.S. Norm
52%

Age
B 1824 M25-34 W3544 W4554 W55-64 W65+

Kentucky's Southern Shorelines

Average Age
37.3
Average Age
43.7

U.S. Norm

Marital Status
B Kentucky's Southern Shorelines Bl U.S. Norm

60%

2 ® Married / with
1* partner

o Single / never 329
* married

12%

14%

® ® Divorced/widowed /
"’* separated

Lengwoods




Demographic Profile of Overnight Kentucky's Southern Shorelines Visitors

Base: 2020/2021 Overnight Person-Trips

Education
B Kentucky's Southern Shorelines B U.S. Norm

I 9%
I 20%

Post-Graduate

High school or less/ | I, 357
Other N 23%

0% 10% 20% 30% 40%
Household Income
oo 150%  15% . 15% | 14% %
75% —| M| i 1 | o 100%
50% — — — — -
==
R —
25% — ——— — — — -
R—— - S — , 50%
-_— ey sy = ——
0% = ©$50- $75- $100- »
<$49.9K  ¢749K $99.9K $149.9K  P150K+

us.Nom | 41% | [ 20% | [ 5% | [ 7% || &% | 0%

Employment

l Full time / self-employed W Parttime B Not employed / retired / other

Kentucky's Southern

Shorelines U.S. Norm

Race

Hispanic Background

B White B African-American B Other

Shorelines

80%

13% 11%

Kentucky's Southern

100%

50%

0%

Question updated in 2020

B Kentucky's Southern Shorelines

U.S. Norm B U.S. Norm

20% 18%
78%

14%

10%

15% 4494

0% |
° Yes

Lengwoods



Demographic Profile of Overnight Kentucky's Southern Shorelines Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm C21% o%2% Co19% 5% o 13%

Children in Household

Kentucky's Southern Shorelines U.S. Norm

B No children under 18 35% l No children under 18 50%

B Any13-17 26% M Any 13-17 22%
I I I I B Any6-12 : 39% I M Any 6-12 29%

B Any child under 6 28% . I . B Any child under 6 20%

L@ngwoods
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Longwoods Travel USA®

Base: 2021 Person-Trips

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

« This report provides an overview for Caves, Lakes, & Corvettes’
domestic tourism business in 2021.

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Caves, Lakes, & Corvettes, the following sample was achieved in

2021:
C

Overnight Base Size

285

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Caves, Lakes, & Corvettes's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Main Purpose of Trip

39%

Visiting friends/ relatives

14%

Touring

11%

Outdoors

6%

Special event

6%
City trip

3%
Theme park

3%
Casino

axeTsB 3

3%

_lE Ski/Snowboarding

1%

Conference/
Convention

-
6%

Other business trip

jag™

4%

Business-Leisure

Ski/Snowboarding

Main Purpose of Leisure Trip

B Caves, Lakes, & Corvettes B U.S. Norm

14%

Touring 1.
_

I v
Qutdoors ’_ 9%

- 6%
Special event ‘- 6%

o

Theme park |

Casnno l- 5%
o

39%

Vieling nendsrelaties {_

0% 10% 20% 30%

40% 50%

Lengwoods



Structure of the U.S. and Caves, Lakes, & Corvettes Overnight Travel Market

Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Caves, Lakes, & Corvettes Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 39%

[ ] Marketable 48% B Marketable 50%
[ | Business 6% B Business 7%
[ ] Business-leisure 4% B Business-leisure 4%

Lengwoods




Caves, Lakes, & Corvettes's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Kentucky 28%

Louisville, KY 14%
Tennessee 15% |
Nashville, KY/TN _ 7%
Ohio 13% : - |
Indlana 7‘%’ Incinnati ‘
Michigan 4%) : Lexington, KY — 5%
Columbus, OH - 4%
Past Visitation to Caves, Lakes, & Corvettes Memphis, TN/MS/AR _ 4%
e R
56% of overnight travelers to Caves, — _4%
Lakes, & Corvettes are repeat |
visitors
Evansville, IL/IN/KY - 3%
40% of overnight travelers to Caves, ' 0%  25% 5%  75%  10%  125% 15%
()

Lakes, & Corvettes had visited

before in the past 12 months
\ J Lengwoods




Caves, Lakes, & Corvettes's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip

B Caves, Lakes, & Corvettes W U.S. Norm

'_ 28%
}_ 26%

’_ 25%
g p=

\— 8%
13 ' I

o £
4%
0% 5% 10% 15% 20% 25% 30%
Caves, Lakes, & Corvettes U.S. Norm

Average Nights Average Nights

Nights Spent in Caves, Lakes, & Corvettes
1

N

3-4 nights - 1%

N

5%
. of each trip was

5-6 nights
55% spent within the
2% destination

7+ nights

0% 10% 20% 30% 40% 50% 60% 70%

Average number Average last
of nights year

2.0 2.1

Lengwoods



Caves, Lakes, & Corvettes's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults B Children B Caves, Lakes, & Corvettes B U.S. Norm

Total |

| [ o 0% 5% 10% 15% 20% 25%
4 P 3.1 S
: : Composition of Inmediate Travel Party
0 1 2 3 4

5 6

Caves, Lakes, & Corvettes
Just myself / traveled alone

Average number of people B Caves, Lakes, & Corvettes W U.S. Norm

DS b
U.S. Norm | o
Child(ren) _%/ :

O 1 2

Total

i 0
2 9 Parent(s) -1123&
. Other relative(s) - 1%%

Business associate(s) 5%
0%  10%  20%  30%  40% 50% 60% 70%  80%

4 5 6

3

Average number of people

Lengwoods




Caves, Lakes, & Corvettes's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm
, B Caves, Lakes, & Corvettes WM U.S. Norm
- S 68%
: O A  55%
Rental car a - 14% 15%
0,
0,
Online taxi service . 1% e I
R Motorcycle I 1%
Plane . 10% 22 sicycie N 12
o - 9%
. | B2 o I
Taxi cab Camper, RV D 1%
- 9 10% - o NN 2%
Camper/ RV g I 5% ’ Online Taxi Service _ 16%
= s 50 I 2
Ship / boat r I 5% > Bus I 1%
= I 8% Ship/Boat 1
5% b 0
Train - 8%
R B Ty R 11
oo il B2 o i 1%
I |
Motorcycle . - 9%
ﬁ I 39 8% I 2%
Bus I s

B Tax C20 . 12

. o L@'ngwoods
Question updated in 2020 kst




Caves, Lakes, & Corvettes: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources

l Caves, Lakes, & Corvettes WM U.S. Norm

18%

A hotel or resort 18%

18%

Advice from relatives or friends
12%

15%

Online travel agencies

1%

14%

Social Media

9%
12%

Travel guide/other books
5%

W

G ; 12%
Destination Websites g
7%

Television program/advertising on TV _ -

Official travel guide of a _ 9%

state/city/region ’

9%

Auto club/AAA

A visitors® bureau/government _ 8%

tourism office | NN 6%
0% 5% 10% 15% 20%

Length of Trip Planning

Caves, Lakes, & Corvettes U.S. Norm

1 month or less 36% 30%
2 months 7 16% 15% 7
3-5 months : 14% 18%
6-12 months 11:& 14%

More than 1 year in

advance 5% 6%

Did not plan anything

in advance 19% 17%
Lengwoods



Caves, Lakes, & Corvettes's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Method of Booking

l Caves, Lakes, & Corvettes WM U.S. Norm

Onine travel aqoncies M
e tfavel egencies. | =+

Visitors' bureau/government tourism | ENGNNG_G__ %
office | 7%

1%

| 11%
Travel agent/company 16%

. 10%
Short term rental websites 8%

" ol carricr MM o
Alrineeom eIl e N 17%

. o

Travel/ski show or exhibition _ 6%

Voice activated search (e.g. Siri, 0%

Alexa) M 2%

0% 5% 10% 15%

20% 25% 30% 35%

Accommodations

Caves, Lakes, & Corvettes U.S. Norm

Eﬁﬂ Hotel 34% 38%
g rHe?;ntis:Sf friends / 24% 19%
H Motel 21% 13%
1,  Bed & breakfast 8% 8%
ﬁ Resort hotel 8% 12%
$ F():;Erl?pground / RV 8% - 6%
/ﬁ‘ S:tr)}:]ed cottage / 8% 4%
Lengwoods



Caves, Lakes, & Corvettes: During Trip
Base: 2021 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Caves, Lakes, & Corvettes U.S. Norm

Outdoor Activities Entertainment Activities R 25% 22%

5
/‘g-hag\ 61% ﬁ 59% & Sightseeing 20% 16%

U.S. Norm: 48% U.S. Norm: 55% Landmark/historic site 18% 11%

Attending celebration 17% 13%
Cultural Activities

A400/° ‘ Local parks/playgrounds 17% 9%

U.S. Norm: 29% k Swimming 17% 12%

Museum 16% 10%
Sporting Activities Business Activities

L
of § ° AN © Na 16% 7%
\ ational/state park (] ()
\W‘I 25% lﬁl 18%
U.S. Norm: 24% U.S. Norm: 18% . A tbee e 13% 7%

Nature tours/wildlife o 5
viewing/birding 12% 7%




Caves, Lakes, & Corvettes: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Caves, Lakes, & Corvettes U.S. Norm Caves, Lakes, & Corvettes U.S. Norm
(8]

(m Outlet/mall shopping 49% 47% Unique/local food 49% 40%

E Convenience/grocery o o o o
5o shopping 45% 42% Street food/food trucks 25% 21%

Big box stores (Walmart, o o Food delivery service o o
m Costco) A% 33% (UberEATS, DoorDash, etc.) 24% 21%

°°°\ ) i o 0 a.l-i . - - 0, 0,
@Fﬂ Souvenir shopping 39% 39% ﬁ Picnicking 20% 14%

20
Boutique shopping 25% 28% hﬂ Fine/upscale dining 17% 22%
I

Antiquing 20% 13% Gastropubs 6% 10%

Base: 2021 Overnight Person-Trips that included Shopping

Lengwoods




Caves, Lakes, & Corvettes: During Trip

Base: 2021 Overnight Person-Trips

m Sightseeing/attractions

,Q\ Friendliness of people

Safety/security
67%

of overnight travelers were
very satisfied with their overall
trip experience

Cleanliness

Quality of food

Quality of accommodations

Value for money

Public transportation

Music/nightlife/entertainment

F AR

Question updated in 2020

% Very Satisfied with Trip

57%

55%

51%

51%

50%

44%

38%

36%

0% 10% 20% 30% 40% 50% 60%

64%

709

Lengwoods



Demographic Profile of Overnight Caves, Lakes, & Corvettes Visitors

Base: 2021 Overnight Person-Trips

Gender Age

B 18-24 W 25-34 W 35-44 W45-54 W55-64 W65+

Caves, Lakes, & Corvettes

)
Average Age
1% 20% 22% 23% 12% 1% 43.8
-
U.S. Norm —_—
12% 22% 22% 18% 13% 13% Ave'::?‘f, Age
.

U.S. Norm
48%

U.S. Norm
52%

Marital Status
B Caves, Lakes, & Corvettes B U.S. Norm

2 ® Married / with
1* partner

. Single / never
* married

19%
26%

14%

24%

® ® Divorced/widowed /
"’* separated

Lengwoods




Demographic Profile of Overnight Caves, Lakes, & Corvettes Visitors

Base: 2021 Overnight Person-Trips

Education

l Caves, Lakes, & Corvettes W U.S. Norm
[ K2
Dot Grad e | 20%

- ER
M  _______EU

I 1<

Some colege N 1o
High school or less/ | ;-
Otrer | 2
0% 10% 20% 30% 40%

Household Income

100% 56% 19% 9% 13% 3%
75% , , , 100%
o | —
50% | e
e
25% =
e =—
v\\-/, = - — 50%
0% v v w v S
$50 - $75 - $100 -
<$49.9K 749K $99.9K $149.9K  S150K+
us.Nom [ 41% | [ 20% | [ 15% | [ 7% | [ &% | 0%

Employment

B Full time / self-employed B Parttime W Not employed / retired / other

Caves, Lakes, & Corvettes U.S. Norm

Race

B White B African-American B Other
U.S. Norm

85%

7%

1%

Caves, Lakes, & Corvettes

100%

50%

0%

78%

15% 4494

Hispanic Background
18%

7%

Caves, Lakes, U.S. Norm
& Corvettes

Lengwoods



Demographic Profile of Overnight Caves, Lakes, & Corvettes Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

L

U.S. Norm o 21% L 32% 9% | 15% | o 13%

Children in Household

Caves, Lakes, & Corvettes U.S. Norm

B No children under 18 49% l No children under 18 50%

Any 13-17 19% M Any 13-17 22%

&
l B Any6-12 27% I M Any 6-12 29%
. l B Any child under 6 26% . . B Any child under 6 20%

L@ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other
known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Western Waterlands, the following sample was achieved in

2020/2021:
‘+ + Overnight Base Size 355

An overnight trip is any journey for business or pleasure, outside your
community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Western Waterlands's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Western Waterlands B U.S. Norm

s, s 40% - E
R ¢
Visiting friends/ relatives | ’
I s
‘ 16% Outdoors _ 9%
Outdoors ﬂ —
rouring N >
& 9% 2% O I i
Touring Conference/ ﬁ-
7%
Convention Special event |
- 6%
P 7% |
Special event @ - 4%
a5 Theme park - 3%
* 4% 2 -
4%
Theme park 6% City trip - o
‘ 4% Other business trip ‘
£ ‘
z Cit; trip Casino - o
I 5
@ 3% :ITE ﬁ —l 1%
Casino Resort B 5
*7'? . 6% 0% 10% 20% 30% 40% 50%
)& ’ Business-Leisure
== Resort

Lengwoods



Structure of the U.S. and Western Waterlands Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips Western Waterlands Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 40%

[ ] Marketable 48% B Marketable 45%
[ | Business 6% B Business 8%
[ ] Business-leisure 4% B Business-leisure 6%

Lengwoods




Western Waterlands's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip | DMA Origin Of Trip

Kentucky 31%

Paducah-Cape Girardeau-Harrbg,IL/KY/MO 1%

Tennessee 9%
0
Indiana 0
6 /o Evansville, IL/IN/KY 6%

Ohio 5% .

Nashville, KY/TN 6%

““““““ Lexington, KY 4%

Past Visitation to Western Waterlands

Indianapolis-Lafayette, IN 3%

of overnight travelers to Western

70% waterlands are repeat visitors
3%

St. Louis, IL/MO

o, ©Of overnight travelers to Western , 0%  25% 5% 75% 10%
49% Waterlands had visited before in
the past 12 months

» / Lengwoods




Western Waterlands's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Western Waterlands

I, 207

g p |

= 2 nights 28%

. I 1% ,
P |

T : :
s  pm 3-4 nights 20%
-
I o '
0 N 1%
— 5-6 nights 7%
_ 8% of each tnp was
13 R < : s
i 63% spent within the
- —r i destination
\i- 4%
o o, o, o, o, o, o N |
0% 5% 10% 15% 20% 25% 30% 35% 0% 5%  10%  15% 20% 25%  30%  35%  40% 45%
Western Waterlands U.S. Norm Average number
: of nights
4.3 3.9 2 7
Average Nights Average Nights .

Lengwoods




Western Waterlands's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults B Children B Western Waterlands B U.S. Norm

Western Waterlands 21%

Just myself / traveled alone
23%

Total

www 3l I 2B E B EE RO E G GRS E ORGSR SRS B E GGG B SR G B E S E G E GG O S A E G G S E G R B S S G G S 6 S B B G RO E S BB G OGS AR RO EE e EEERESEOECEaEEanE)

Composition of Imnmediate Travel Party

(8}
o

Average number of people B Western Waterlands W U.S. Norm

1 G 2°
Spouselpariner N 027,

U.S. Norm .
Child(ren) - 10’ e

parents) [ "
0,
Friencl() L5,

‘ ' ) Total
2 '9 Other relative(s) =1;§/:/°

. . 0,
: - Business associate(s) m’s%
0% 10% 20% 30% 40% 50% 60%  70%

Average number of people

Lengwoods




Western Waterlands's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm
B Western Waterlands B U.S. Norm
o ) I, G5
- O G K 55
15% 22% —
Plane m I 12%
- Plane S 12%
Rental car @ - 13% 15% I 2%
kel P
R i o
Camper / RV - 1% 10% Online Taxi Service }_ 12:;:
- : 7‘_ 10%
Online taxi service @ . 1% 1% Taxi Cab I 12%
Bus N 10%
Taxi cab - 10% 9% I 11%
. o Train M 12
[= % 8% . rain | 10%
Train == 0 8% _ _
e | Ship/Boat = 1%
8%
- 0, -
Motorcycle l 7% 6% 1%
o Camper, RV ‘_ 1%
a 6% 8% = .
Bus l 0 | BiCYCle _91/?%
)
25 I o % I 10
Ship / boat 3% o Motorcycle [ 11%
- 0% 10% 20% 30% 40% 50% 60% 70%

Lengwoods
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Western Waterlands: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Western Waterlands W U.S. Norm

Western Waterlands U.S. Norm
A hotel or resort = 18% Did not plan anything 229% 17%
in advance ’ ¢
Advice from relatives or friends 125 sk _ -
" N
% More than 1 year in o o
Online travel agencies 110012 " advance 6% 6%
[») -
Socil e | o
" 6-12 months 10% 14%

0,
Radio show/advertising on radio F4% o
8%

8%

Magazine articles/advertising in | EGcNNGNEGEGEGEGE :°: 2 months 16% 15%
1]

magazines 5%

. 7% -
Travel guide/other books E

| 1 month or less 34% 30%

- 3 7%
Destination Websites 7%

Newspaper articles/advertising in r 7%
newspapers 4%

0% 5% 10% 15% 20% L&)’ngw_oqu




Western Waterlands's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Method of Booking Accommodations
B Western Waterlands Wl U.S. Norm
- Western Waterlands U.S. Norm
Hotel .+ N, -
R —————————l EEE Hotel 40% 38%
)
i 26% o
Ol el gl N 9
. Home of friends / o o
[ 16% @ relatives 21% 19%
Auto club/AAA | 1% YD
. o
- . I, 5
Destination websites {_ 70, " H Motel 14% 13%
~ . i
Travel agentcompany NN 2
I o Campground / RV ; .
_L | ii park 14% 6%
. o [ o B _ .
Ao G N 1
|
B Bed & breakfast 9 5
I - mi 1 o

Short term rental websites ’_ 8%

-
| o,
Travel/ski show or exhibition m L ﬁ Resort hotel 8% 12%
_

‘[ — —
Visitors' bureau/government tourism | ERNRNG_G_G__

office N Rented home / condo g ;
— ﬁ / apartment 7% 6%
Voice activated search (e.g. Siri, W —
Alexa) !- 2%
0% 5% 10% 15% 20% 25% 30%

Lengwoods




Western Waterlands: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

/4-\!:.%\ 56% ﬁ 53%

U.S. Norm: 48% U.S. Norm: 55%

Cultural Activities

Ve N
TEN 32%

U.S. Norm:29%

Business Activities

'\\"v‘y‘ 28% ;&: 25%

U.S. Norm: 24% U.S. Norm: 18%

Sporting Activities

Question updated in 2020

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)

Western Waterlands U.S. Norm

Shopping 23% 22%

Sightseeing 17% 16%

Attending celebration 16% 13%

Business meeting 15% 8%

Museum 14% 10%

Swimming 13% 12%

Local o .
parks/playgrounds 13% 9%

Attended/participated
in a sports event for 1% 6%
kids

1% 1%

Camping 1% 6%




Western Waterlands: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip

Western Waterlands U.S. Norm Western Waterlands U.S. Norm

o
fm Outlet/mall shopping 55% 47% Unique/local food 46% 40%

. <e
E Convenience/grocery 41% 42% N ) \-"

oo shopping Fine/upscale dining 22% 22%
Big box stores

m (Walmart, Costco) 38% 33% Street food/food 21% 21%

trucks ¢ ¢

Boutique shopping 34% 28% Food delivery service
(UberEATS, 21% 21%
DoorDash, etc.)
Antiquing 22% 13% Y
E Picnicking 18% 14%
oo Souvenir shoppin 21% 39%
10 pPIng ¢ ¢ Gastropubs 10% 10%
Base: 2020/20210vernight Person-Trips that included Shopping
Lengwoods
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Western Waterlands: During Trip

Base: 2020/2021 Overnight Person-Trips

% Very Satisfied with Trip

58%

/@‘ Friendliness of people

53%

Quality of accommodations

53%

=
Safety/security
64% Oo

of overnight travelers were @,‘ Cleanliness
very satisfied with their overall
trip experience

50%

Value for money 47%

Quality of food 46%

9 Sightseeing/attractions 46%

Music/nightlife/entertainment

F X8

41%

== Public transportation 35%

i

0% 10% 20% 30% 40% 50% 60% 70%

Longwoods
Question updated in 2020 bt




Demographic Profile of Overnight Western Waterlands Visitors

Base: 2020/2021 Overnight Person-Trips

U.S. Norm
48%

Gender

U.S. Norm
52%

Age

B 1824 M25-34 W3544 W4554 W55-64 W65+

Western Waterlands

Average Age

18% 9% 40 2

U.S. Norm

Average Age
43.7

Marital Status
B Western Waterlands B U.S. Norm

8%
60%

2 ® Married / with
1* partner

o Single / never 27%
* married

26%

15%
14%

® ® Divorced/widowed /
"’* separated

Lengwoods




Demographic Profile of Overnight Western Waterlands Visitors

Base: 2020/2021 Overnight Person-Trips

Education Employment

B Western Waterlands B U.S. Norm l Full time / self-employed W Parttime B Not employed / retired / other

'_ 16% Western Waterlands U.S. Norm
Bndaand U

High school or less/ I, 2o
Other N 23%

0% 10% 20% 30% 40%
Household Income Race Hispanic Background
° ° o o ° B White B African-American B Other
100% - 1% § 4 20% - 12% i 12% - 6% o B Western Waterlands B U.S. Norm
Western Waterlands U.S. Norm 20% .
75% . L | . AL 100% 100% 18%
85% ,
78%

50% | n— Ll L | L -

K—— |

N 0
25% | e -l 1 L o 10% 9%

= S —— — : 50% 50%

0% N ey ey | ey e
$50 - $75 - $100 -
<S4 g74.9k $99.9K  $149.9Kk  S1S0K+ 15%
1% ., 1% ‘
6% 0% |
: : - . . Yes
us.Nom | 41% | [ 20% | [ 15% | [ 7% || &% 0% 0%

Question updated in 2020 Lengwoods




Demographic Profile of Overnight Western Waterlands Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

C

U.S. Norm o 21% L 32% Co19% 5% o 13%

Children in Household

Western Waterlands 13 Norm

B No children under 18 41% l No children under 18 50%

Any 13-17 26% M Any 13-17 22%

Any 6-12 32% I I M Any 6-12 29%
Any child under 6 26% . . B Any child under 6 20%

L@ngwoods
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Longwoods Travel USA®

Base: 2020/2021 Overnight Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18 years of
travelers in 1985, and has conducted large-scale syndicated visitor age and over) of a major U.S. consumer panel is invited to participate in
research quarterly since 1990. the Longwoods Travel USA® survey. Respondents are selected to be

representative of the U.S. adult population.
* It is currently the largest ongoing study conducted of American

travelers, providing our clients with more reliable data and greater For Bluegrass, Blues, & BBQ, the following sample was achieved in
ability to home in on key market segments of interest. 2020/2021:
« The visitor profile data for this portion of the report is drawn directly U Overnight Base Size | 482

from the survey and is a combination of 2020 and 2021 trips. This

is to ensure a sufficient sample base for reliable results
An overnight trip is any journey for business or pleasure, outside your

* However, visitor volumes and expenditures represent 2021 only. community and not part of your normal routine, where you spent one more
» These are based on our survey data and a careful review of other nights away from home.

known destination data sources to ensure that our estimates are as

accurate as possible, such as government data and STR reporting.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods




Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Bluegrass, Blues, & BBQ B U.S. Norm

_— ;.
i
(]
w

8% o 8%

‘ ) Touring -

Touring \ 1%
|

53%

Visiting friends/ relatives

I
6% 3% Soocia t} 5%
ecial even
Outdoors Conference/ ° ‘ 6%
Convention H
5% B
Special ; City trip
pecial even @ \- 7%
Ty _
|
4% - | B
City trip 6% Casino e .,
[

. Other business trip -
- -
Casino Outdoors ‘- o

(1]
|
|

T |
30/0 T |
Theme park ‘. 3%

o, Theme park !- 2%

Business-Leisure 0% 10% 20% 30% 40% 50% 60%

2%
Cruise

Etr e TeBE

Lengwoods




Structure of the U.S. and Bluegrass, Blues, & BBQ Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips Bluegrass, Blues, & BBQ Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 53%

[ ] Marketable 48% B Marketable 33%
[ | Business 6% B Business 9%
[ ] Business-leisure 4% B Business-leisure 5%

Lengwoods




Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip | DMA Origin Of Trip

Kentucky 30%

Louisville, KY 1%
Indiana 12%
Tennessee 7%
Evansville, IL/IN/KY _ 6%
Ohio 6% |
. Indianapolis-Lafayette, IN _ 5%
Florida 5%

Nashville, KY/TN 4%

4%

Charleston-Huntington, KY/OH/WV - 4%

~ Cincinnati, OH/KY

0 of overnight travelers to
54 /o Bluegrass, Blues, & BBQ are Paducah-Cape Girardeau-Harrbg,IL/KY/MO - 3%

repeat visitors

Chicago, IL 3%

389 of overnight travelers to 0%  25% 5% 75%  10%

° Bluegrass, Blues, & BBQ had
visited before in the past 12

months Lengwoods
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Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip i Nights Spent in Bluegrass, Blues, & BBQ
1

, | - '
T 06%
‘ 2 nights 23%

|
[, -7
2 R 26 |

I - 5. nights 8%
- pm ’ °
\

- : v
. A : l
56 \ 1%

— e 5-6 nights . 6%
7.1 I ¢ of each trip was

' I o . 50% spent within the
m B ~ 7enights [« destination

I
6% 5% 10% 15% 20% 25% 30% 6% 10% 20% 30% 40% 50% 60% 70%
Bluegrass, Blues, & BBQ U.S. Norm Average number
4 o 3 9 : of nights
Average Nights Average Nights 2.0

Lengwoods




Base: 2020/2021 Overnight Person-Trips

Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Percent Who Traveled Alone

Size of Travel Party
B Bluegrass, Blues, & BBQ W U.S. Norm

B Adults B Children

22%

Bluegrass, Blues, & BBQ
Just myself / traveled alone
23%

Total .
15% 20% 25%

www 3-0 H B AR A AR B BB RS AR BB SR AR A AR REE AR R AEARRE AR RRa ]

H Bluegrass, Blues, & BBQ W U.S. Norm

(8}
o

60%

Spouse/partner R ©2/:
_ 9
Child(ren) aohn

U.S. Norm
® O Fnend(s) _%/° %
Total .
parents) [ 14%

2 - 9 Other relative(s) __112@%
7%
- Business associate(s) m%
0% 10% 20% 30% 40% 50% 60%  70%

Average number of people

Average number of people
Lengwoods




Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination

U.S. Norm

Own car / truck
On;e taxi service
Rental car

Plane

Bus

Taxi cab
Camper / RV

Train

Motorcycle

] &

®n-

=)
@ . 7% 10%
6% 8%
I4% 6%

= I 9 5%
Ship / boat 3%

Question updated in 2020

Transportation Used within Destination

H Bluegrass, Blues, & BBQ N U.S. Norm

I o
My — 37

R
Plane S 12

I 1%
RNt N 23

o 16%
Online Taxi Service ‘_ 16%

Taxi Cab __ g:ﬁ:
BUJ_ 14%
J_ 1%
Train ;__ 1:)1.;?
Ship/Boat =,(;o°%

| o

|
. I 9

\
- 0,
Motorcycle _g {;1%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Lengwoods



Bluegrass, Blues, & BBQ: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

H Bluegrass, Blues, & BBQ MW U.S. Norm
Bluegrass, Blues, & BBQ U.S. Norm

: : ; | 17%
Advice from relatives or friends 1 12% Did not plan anything 22% 17%
. in advance ° ’
I - - yonan T yearin ? :
A ot o resort. Y advance o o
-
Onine travel agencies | 11
| 6-12 months 9% 14%
I o

Destination Websites !_ 7%

| 9%
A travel agent/company | 10% 3-5 months 16% 18%

Avisitors' bureau/government [ ENEGNINININGGEGEGN -

tourism office NG 5%

I, 7 2 months 17% 15%

Travel guide/other books |

- 1 month or less 31% 30%
Official travel guide of a |

\ 3%

state/city/region |

. . o | 5%
An airline/commercial carrier | 10%

0% 5% 10% 15% 20% Lengwoods




Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Method of Booking Accommodations

B Bluegrass, Blues, & BBQ M U.S. Norm

0 P

Bluegrass, Blues, & BBQ U.S. Norm

Hotel or res ot | 2
J ’ ﬂﬁﬂ Hotel 40% 38%
. - pu -
Online ravel agencies N (o
s, — R Fome lhens: 25% 19
ravel agent/company \ 16% D B
—l
- - 00O B
Destination websites {_ 7% % H Motel 18% 13%
~ 4 .
I,
Auto a2
_’ m Bed & breakfast 9% 8%
I ‘
Airline/commercial carrier ‘ . 17% o ' o
0
— Campground / RV o o
Visitors' bureau/government tourism 1— 10% $ park 8% 6%
office ]_ 7% K-
-
Short term rental websites - :Z: ﬁ Resort hotel 6% 12%
—
| o B
Voice activated search (e.g. Siri, ;_ %
Alexah- 2% m Country inn / lodge 6% 5%
|
. .. | 2+ o
Travel/ski show or exhibition ’_ 6%
6% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Bluegrass, Blues, & BBQ: During Trip
Activity Groupings

Entertainment Activities

°
ﬁ 53%

U.S. Norm: 55%

Outdoor Activities
o
l \qg;\ 50%

U.S. Norm: 48%

Cultural Activities

Ve N
THN 34%

U.S. Norm:29%

Business Activities

;&‘ 22%

U.S. Norm: 18%

Sporting Activities

‘\\.V‘I‘ 24%

U.S. Norm: 24%

Question updated in 2020

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)
Bluegrass, Blues, & BBQ U.S. Norm

il w
g Shopping 25% 22%

\’J&% Sightseeing 21% 16%

A\,

QQ Attending celebration 21% 13%

(GERO)

| | l Landmark/historic site 16% 11%

Fishing 14% 7%

Local o 0
parks/playgrounds 14% %

Swimming 14% 12%

Museum 13% 10%

13% 10%

National/state park 12% 7%




Bluegrass, Blues, & BBQ: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip

Bluegrass, Blues, & BBQ  U.S. Norm Bluegrass, Blues, & BBQ U.S. Norm

o
fm Outlet/mall shopping 62% 47% Unique/local food 51% 40%
E Convenience/grocery 52% 42% Food delivery service

oo shopping (UberEATS, 25% 21%

DoorDash, etc.)

Big box stores o o
m (Walmart, Costco) 46% 33% tSrerf; food/food 4% 240
@ Souvenir shopping 38% 39%
L Fine/upscale dining 22% 22%
Antiquing 28% 13% Y
E Picnicking 20% 14%

Boutique shoppin 9 9
q PPINg 22% 28% ?% Gastropubs 8% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

L&)’ngwoods
Question added in 2020 it




Bluegrass, Blues, & BBQ: During Trip

62%
of overnight travelers were

very satisfied with their overall
trip experience

Question updated in 2020

Quality of food

Friendliness of people

Safety/security

Cleanliness

Public transportation

Sightseeing/attractions

Quality of accommodations

Music/nightlife/entertainment

Value for money

Base: 2020/2021 Overnight Person-Trips

% Very Satisfied with Trip

61%

59%

54%

51%

50%

50%

49%

48%

45%

0% 10% 20% 30% 40% 50% 60% 70%

Lengwoods



Demographic Profile of Overnight Bluegrass, Blues, & BBQ Visitors

Base: 2020/2021 Overnight Person-Trips

U.S. Norm
48%

Gender

U.S. Norm
52%

Age
B 1824 M25-34 W3544 W4554 W55-64 W65+
Bluegrass, Blues, & BBQ

Average Age
40.9

U.S. Norm

Average Age
43.7

Marital Status
B Bluegrass, Blues, & BBQ B U.S. Norm

60%

2 ® Married / with
1* partner

o Single / never 29%
* married

26%

20%

14%

® ® Divorced/widowed /
"’* separated

Lengwoods




Demographic Profile of Overnight Bluegrass, Blues, & BBQ Visitors

Base: 2020/2021 Overnight Person-Trips

Education Employment

B Bluegrass, Blues, & BBQ M U.S. Norm l Full time / self-employed W Parttime B Not employed / retired / other

'_ 13% Bluegrass, Blues, & BBQ U.S. Norm
Bndaand U

High school or less/ I, 0
Other N 23%

0% 10% 20% 30% 40%
Household Income Race Hispanic Background
B White B African-American B Other
100% | 5% G| 19% & 12% r 9% L] 4% o H Bluegrass, Blues, & BBQ B U.S. Norm
Bluegrass, Blues, & BBQ U.S. Norm 20% 18%
75% | = | | — = | N - 100% 100% °
g ' ' 81% o

50% | Ny L | L] o 78%

—

Re—- ‘

N—
25% —| N— L - - - 10%

= — : 50% 50% 7%

- s = = ,
0% — I L || | S—

$50 - $75- $100 -
<$499K 749k $99.9K 1490k 150K+ 15% 15%
9% 1% |
0% | Yes
UsNom | 41% | | 20% || 5% || 7% || &% | 0% ] 0%

Question updated in 2020 Lengwoods




Demographic Profile of Overnight Bluegrass, Blues, & BBQ Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm C21% o%2% Co19% 5% o 13%

Children in Household

Bluegrass, Blues, & BBQ U.S. Norm
B No children under 18 47% l No children under 18 50%
B Any13-17 20% M Any 13-17 22%
I B Any6-12 : 28% I M Any 6-12 29%
. l . B Any child under 6 24% . I . B Any child under 6 20%

L@ngwoods
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Longwoods Travel USA®

Base: 2021 Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18 years of
travelers in 1985, and has conducted large-scale syndicated visitor age and over) of a major U.S. consumer panel is invited to participate in
research quarterly since 1990. the Longwoods Travel USA® survey. Respondents are selected to be

representative of the U.S. adult population.
* It is currently the largest ongoing study conducted of American

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. _ _ _ _
For Bourbon, Horses, & History, the following sample was achieved in

- An overnight trip is any journey for business or pleasure, outside 2021:
your community and not part of your normal routine, where you
spent one more nights away from home. ‘++ +
* This report provides an overview for Bourbon, Horses, & History’s
domestic tourism business in 2021. Overnight Base Size
315

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Bourbon, Horses, & History B U.S. Norm

s . 46% -
Visiting friends/ relatives ‘
_ 42%
|
. e
. 12%
|
1

9% 3%

City trip Conference/ City trip l- 9%

Convention

=

7% u

P Special event Py Special event _ 7%

6% A ’;- o

0 -

Qutdoors 0 - 6%

‘ 5% Outdoors ' ’
|

RUE |

Other business trip 9%

4%

Casino 4%

Casino \
5%
» % L
Theme park |

5% Theme park ’ 2%
1% . .
5,77'? Resort Business-Leisure 0% 10% 20% 30% 40% 50%
(1] (o] (] (o] 0 0
=

Lengwoods




Structure of the U.S. and Bourbon, Horses, & History Overnight Travel Market

Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Bourbon, Horses, & History Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 46%

[ ] Marketable 48% B Marketable 41%
[ | Business 6% B Business 8%
[ ] Business-leisure 4% B Business-leisure 5%

Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
Rentuckypy B2ave ’ Louisvite, v [ N -~
Tennessee 1% |

Nashville, KY/TN _ 8%
Florida 9% :
B g _____ &
Indiana 5% | Tampa-St. Petersburg-Sarasota, FL - 5%

Cincinnati, OH/KY 4%

Evansville, IL/IN/KY 4%

o
Q
0
~*
S
n
=
Q
=
o
>
[l
o
vy
(o}
c
q
(op
o .
=
L
(o}
q
(4
o
»
Qo
L
o
P
o
<

4 ) -
66% of overnight travelers to  Paducah-Cape Girardeau-Harrbg,IL/KY/MO - 3%
Bourbon, Horses, & History are R
repeat visitors st. Louis, ILMO [N %
. % 5% % 5% %
40% of overnight travelers to Bourbon, TR Ee TR
0 . _
Horses, & History had visited
before in the past 12 months
. y Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip

B Bourbon, Horses, & History B U.S. Norm

I
|
I 0%
5-6 |
I, 1%
—

I >
13 I o

o E
—

Nights Spent in Bourbon, Horses, & History

1 night 38%

2 nights 29%

3-4 nights 21%

5-6 nights
of each trip was

6% 5% 10% 15% 20% 25% 30%

66% sper!t W|.th|n the
7+ nights 8% destination
35% 0% 5% 10% 15% 20% 25% 30% 35% 40%

Bourbon, Horses, & History U.S. Norm

4.0 3.9

Average Nights Average Nights

Average number Average last
of nights year

2.6 2.8

Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults B Children B Bourbon, Horses, & History W U.S. Norm

Total |

ww“ 2.8 soncooncosncoencoencoencoEnEocAEEEBEEEBEEEEEEEEEEEEEEEEEEEEOEEEOEEEEEEEEEEEEaEGEaECEaEEEaEEEnEEEEEEOEEEOEEEOEOEOENNEEONEEONECONENENEOEOEOEnEOEnNCE OO nNEEEEnEREEREEEEEAEE|

Composition of Imnmediate Travel Party

Bourbon, Horses, & History
Just myself / traveled alone

5 6

Average number of people l Bourbon, Horses, & History B U.S. Norm

spouseiparner | 1
U.S. Norm ) 0
onicirer) L <o
Fren(s) mm—1s%,
‘ Total —

0,
2 9 Other relative(s) -112:3/0/"
. Parent(s) m 13%

' BuSi iat 5%
i ! usiness associate(s) 5%
0%  10%  20%  30%  40% 50% 60% 70%  80%

™m

Average number of people

3

Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm
, l Bourbon, Horses, & History W U.S. Norm
o B 73%
Own car/truck
0,
0,
Online taxi service . 7% e B o
B Online Taxi Service T D
15%
Rental car e . 6% ’ B 2
—— Bus. | 11%
5% 8% 5%
Bus = I ’ —_— Taxi Cab -_ 12%
— 0 0,
Texi cab B 1 B camper R e
- 0 10% . - 5%
Camper / RV - I‘M’ ") Ship/Boat T
. 4%
I 3% 8% Bicycle - 9%
Train
N - N
@ |2% 5% Plane _ 12%
Ship / boat : W >
[ . b
o N L Trein o
Motorcycle 9
/ - Motorcycle |2

1%

. o L@'ngwoods
Question updated in 2020 kst




Bourbon, Horses, & History: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Bourbon, Horses, & History W U.S. Norm

I, -
Advice from relatives or friends _ 12% ’
? 1 month or less 35% 30%

. I, 5
Online travel agencies ' -
I

12% 2 months 18% 15%

A hotel of recor —
N, 18%
I, -

Bourbon, Horses, & History U.S. Norm

Destination Websites _ 79% 3-5 months 18% 18%
I -
Social Media ’ -
. 6-12 months 4% 14%
Travel guide/other books ’
Short term rental websites 0% More than 1 year in 4% 6%
B advance : ;

A visitors' bureau/government = 6% .
tourism office 6% i i
: Did not plan anything 219 17%

| in advance
Official travel guide of a _ 6%

state/city/region 3%

5%
Television program/advertising on TV =° 6%
(]

0% 5% 10% 15% 20% Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Method of Booking Accommodations

B Bourbon, Horses, & History W U.S. Norm
Bourbon, Horses, & History U.S. Norm

iy ————————————————
- Eﬁﬂ Hotel 45% 38%
. . [, 2% -
My =
B <: ﬁ Home of friends /
- - 0000 : 9 ’
Destination websites I ’ (Yo relatives 28% 19%
. . [, 32
Al commercial caricr | 17 Bl vou 1% 13%
10% . "
— Resort hotel 7% 12%
0,
Short term rental websites -%9 " o ' o
B 6% ﬁ Rented home / condo 5% 6%
Auto club/AAA ; o / apartment ¢ ¢
Visitors' bureau/government tourism I -
office M 7 B, Bed & breakfast 5% 8%
Voice activated search (e.g. Siri, I s
Alexa) I 2o Campground / RV 59 6%
I - park ’ ’
Travel/ski show or exhibition _-° 6% o
0% 5% 10% 15% 20% 25% 30%
Lengwoods




Bourbon, Horses, & History: During Trip
Base: 2021 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Bourbon, Horses, & History U.S. Norm

Outdoor Activities Entertainment Activities R 24% 22%

L
A\b‘ 37% ﬁ 57% e Sightseeing 20% 16%

U.S. Norm: 48% U.S. Norm: 55% Landmark/historic site 17% 1%

Attending celebration 16% 13%
Cultural Activities

A Winery/brewery/distillery 15% 6%
V) (o] (o]
11X 32% , tour

A
I
U.S. Norm: 29% Bar/nightclub 13% 1%

Museum 13% 10%
Sporting Activities Business Activities

Nbo# 1o o b o . 10% 7%
Vi 17% 20 16%

: 0 0
U.S. Norm: 24% U.S. Norm: 18% . Casino 10% 10%

Local parks/playgrounds 10% 9%




Bourbon, Horses, & History: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Bourbon, Horses, & History U.S. Norm Bourbon, Horses, & History U.S. Norm
E Convenience/grocery .
oo shopping 52% 42% Unique/local food 49% 40%
®
lm Outlet/mall shopping 41% 47% Fine/upscale dining 21% 22%
]
@'ﬂ' Boutique shopping 34% 28% Street food/food trucks 19% 21%
m . . o o Food delivery service o o
E"P‘i] Souvenir shopping 31% 39% (UberEATS, DoorDash, etc.) 18% 21%

Big box stores (Walmart, N o L 0 0
Costco) 30% 33% Picnicking 12% 14%
Antiquing 19% 13% Gastropubs 10% 10%
Base: 2021 Overnight Person-Trips that included Shopping
Lengwoods




Bourbon, Horses, & History: During Trip

Base: 2021 Overnight Person-Trips

% Very Satisfied with Trip

68%

l&‘ Friendliness of people

K
A
®
N
@
o]
b=

Quality of food 65%

63%

Cleanliness
69%

of overnight travelers were
very satisfied with their overall
trip experience

Safety/security 62%

62%

Quality of accommodations

Sightseeing/attractions

48%

Value for money

Music/nightlife/entertainment 47%

39%

Public transportation

0% 10% 20% 30% 40% 50% 60% 70% 80Y%

. : Longwoods
Question updated in 2020 bt




Demographic Profile of Overnight Bourbon, Horses, & History Visitors

Base: 2021 Overnight Person-Trips

Gender

Age

B 18-24 W 25-34 W 35-44 W45-54 W55-64 W65+

Bourbon, Horses, & History

)
Average Age
47.6
U.S. Norm —
Average Age
—
U.S. Norm U.S. Norm
Marital Status
48% 52%
l Bourbon, Horses, & History B U.S. Norm
BA \oried/ with e, oo
partner 80%
. Single / never 19%
* married
26%
"; Divorced / widowed / — 22%
separated
Lengwoods




Demographic Profile of Overnight Bourbon, Horses, & History Visitors

Base: 2021 Overnight Person-Trips

Education Employment
B Bourbon, Horses, & History W U.S. Norm B Full time / self-employed M Part time W Not employed / retired / other
_ 179% Bourbon, Horses, & History U.S. Norm
Dot Grad e | 20%

I :::
M

s toge NN -
ome coTes I 1o

High school or less/ | NN 217

Other | 230
0% 10% 20% 30% 40%
Household Income Race Hispanic Background
. . . . . B White B African-American B Other 18%
100% 46% 22% 14% 14% 5% Bourbon, Horses, & History U.S. Norm
75% ' , , , 100% 91% 100%
: : : : 78%
50% =
= ! 5%
N—
25% | N—
v\V’ w\’ ——— A = : 50% 50%
. 4 N’ N —— = —
0% Bourbon, U.S. Norm
< $49.9K $50 - $75- $100 - $150K +
) $74.9K $99.9K $149.9K 15% +.0 Horses, &
7% 7% 1% History
US.Norm | 41% | | 20% | [ 15% | [ 17% | [ &% | 0% ] 0%

Lengwoods




Demographic Profile of Overnight Bourbon, Horses, & History Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 21% 3% Co19% | 15% o 13%

Children in Household

Bourbon, Horses, & History U.S. Norm

rNo children under 18 59% ;\lio children under 18 50%

B Any13-17 16% M Any 13-17 22%

B Any6-12 : 21% I M Any 6-12 29%
. . . B Any child under 6 20% . I . B Any child under 6 20%

L@ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Bluegrass, Horses, Bourbon,
and Boone Region’s domestic tourism business in 2021.

Base: 2021 Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bluegrass, Horses, Bourbon, and Boone Region, the following sample

was achieved in 2021:
C

Overnight Base Size
254

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

H Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm

e . 54% 1
M Visiting friends/ relatives ’

Visiting friends/ relatives ’

11% |
Touring ﬂ '
7% 1%

Special event Conference/

Convention
6% Special event \

54%

et
Fessd
‘ Outdoors P
[ J ry ®
4% & ==
%& P - Outdoors I_ 0%
Al

Other business trip
4%

City trip

Theme park

5% City trip \- 7%

1% . .
ﬁ'?ﬁ Business-Leisure
I@} Resort 10% 20% 30% 40% 50% 60%

Lengwoods




Structure of the U.S. and Bluegrass, Horses, Bourbon, and Boone Region

Overnight Travel Market Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Bluegrass, Horses, Bourbon, and Boone Region Overnight Trips

[ | Visiting friends/relatives 42% B Visiting friends/relatives 54%

[ ] Marketable 48% B Marketable 35%
[ | Business 6% B Business 6%
[ ] Business-leisure 4% B Business-leisure 5%

Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

State Origin Of Trip

Kentucky 34%
Ohio 12%

Tennessee 7%

Indiana 5%

lllinois 5%

Past Visitation to Bluegrass, Horses, Bourbon, and Boone Region
i )
69% of overnight travelers to

Bluegrass, Horses, Bourbon, and
Boone Region are repeat visitors

46% of overnight travelers to Bluegrass,
Horses, Bourbon, and Boone
Region had visited before in the
past 12 months

\ J

Base: 2021 Overnight Person-Trips

DMA Origin Of Trip

1%

Lexington, KY

Cincinnati, OH/KY 9%

Charleston-Huntington, KY/OH/WV 8%

Louisville, KY 7%

Evansville, IL/IN/KY 4%

Knoxville, TN 4%

Chicago, IL 3%

Dayton, OH 3%

Indianapolis-Lafayette, IN 3%

Paducah-Cape Girardeau-Harrbg,IL/KY/MO - 3%

0% 2.5% 5% 75% 10%

Lengwoods



Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip - Nights Spent in Bluegrass, Horses, Bourbon, and Boone
. Region
l

l Bluegrass, Horses, Bourbon, and Boone Region M U.S. Norm

’_ 25%
}_ 26%

1 night

, I 2 nights -21%
g p=
~ il
[ 250 —
- p= 34 nights 1o
I r il
0 l— 1% |
5-6 nights 5%

\— 9%
13 ' I

. 7+ nights

of each trip was
63% spent within the

7% destination

0% 5% 10% 15% 20% 25% 30% 0% 10% 20% 30% 40% 50% 60%

Bluegrass, Horses, Bourbon, and U.S. Norm Average number Average last
Boone Region , of nights year
Average Nights Average Nights . .

Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party

B Adults B Children

Bluegrass, Horses, Bourbon, and Boone Region

Total

® O ¢ )
'l“l"l ~ 2.7

Average number of people

U.S. Norm

‘ ‘ Total

2.9

™m

Average number of people

3 - 5 6

Percent Who Traveled Alone

B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm

I -
\

Just myself / traveled alone

3%

0% 5% 10% 15% 20% 25%

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

Composition of Imnmediate Travel Party

B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm

Spouse/partne 62% %

onicirer) | %
Other relative(s) =1}Zﬁ/o
Friend(s) mw%

Parent(s) m 13%

: 0
Business associate(s) H%%
0%  10% 20%  30% 40%  50%  60%  70%  80%
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Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm
, H Bluegrass, Horses, Bourbon, and Boone Region M U.S. Norm
o B 80%
Own car/truck
22% I 55%
Plane R
0,
: * renta cor [ -
Camper/ RV ﬂ I 5% 10%
- . oo N %
B Online Taxi Service I s
15%
Rental car e I 5% 0 Taxi Cab .
— I 2%
-l EZ 1% I -
Online taxi se . :
rvice 4 BuS [ 119,
— 0, 0,
Taxi cab &) |3°/° 9% Ship/Boat =‘/8/
Za I 3% 5% icyole M 5%
5%
a I3% 8% Camper, RV -_ 1%
Bus
N - I 5%
| 2« 8% Plane e 1>y,
Train :
: SR Trai N 5%
M 1% 6% rain - 10%
Motorcycle , B

Motorcycle B

. o L@'ngwoods
Question updated in 2020 kst




Bluegrass, Horses, Bourbon, and Boone Region: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning
Bluegrass, Horses,
B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm Bourbon, and Boone
Region U.S. Norm

15%
A hotel or resort

18% 1 month or less 34% 30%
0 Rz
Advice from relatives or friends _ 129% . -
o vencro. R o 2 months 20% 15%
Destination Websites
Online travel agencies 1% 3-5 months 12% 18%
Social Media o
. ) 6-12 months 6% 14%
Official travel guide of a
state/city/region
More than 1 year in o o
Ao SWIAAN R advance o o
- . . | 4%
An airline/commercial carrier 10% i o
(1]
!:)ld not plan anything 239 17%
in advance

A visitors® bureau/government _ 4%

tourism office

6%

3

%
Radio show/advertising on radio ° ax
0

0% 5% 10% 15% 20% Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Method of Booking Accommodations

Bluegrass, Horses,

B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm
Bourbon, and Boone

' Region U.S. Norm
Y 0%
Hotel or resort 27%
- Eﬁﬂ Hotel 42% 38%
: . I G2 -
[
B Home of friends /
— Xt ° °
Destination websites I 1% YD relatives 21 19%
. . I
Airline/commercial carrier _ 17% H Motel 14% 13%
0, . -
Short term rental websites -/;%
- ﬂj; Bed & breakfast 6% 8%
5% — : —
pwtocuoinr | —
Visitors' bureau/government tourism 4% $ Campground / RV 6% 6%
office 7% —— park —
KX
atteihiiad — Resort hote % 2%
Voice activated search (e.g. Siri, B 2>
Alexa) I 2% A\, Rented home/ condo 39 6%
e m / apartment ’ ’
. T o o
Travel/ski show or exhibition I o
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Activity Groupings

Outdoor Activities

B

U.S. Norm: 48% U.S. Norm: 55%

Cultural Activities

O

TR 24%

A
O
U.S. Norm: 29%

Sporting Activities Business Activities

'\“o‘ 0 e . - 0
Vi 17% .ﬁq 13%

U.S. Norm: 24% U.S. Norm: 18%

Entertainment Activities

Activities and Experiences (Top 10)

Bluegrass, Horses, Bourbon, and
Boone Region

Sightseeing

Shopping

Attending celebration

Landmark/historic site

Local parks/playgrounds

Swimming

Museum

Hiking/backpacking

National/state park

Winery/brewery/distillery
tour

Base: 2021 Overnight Person-Trips

24%

22%

14%

14%

11%

10%

10%

10%

10%

9%

us.
Norm

16%

22%

13%

1%

9%

12%

10%

%

7%

6%




Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Bluegrass, Horses, Bluegrass, Horses,
Bourbon, and Boone Bourbon, and Boone
Region U.S. Norm Region U.S. Norm
E Convenience/grocery .
oo shopping 69% 42% Unique/local food 44% 40%
Big box stores (Walmart,
Q Costco) 47% 33% Street food/food trucks 23% 21%
©
. Food delivery service
0, 0, 0, 0,
4’% Outlet/mall shopping 46% 47% (UberEATS, DoorDash, etc.) 19% 21%
x)
@ Souvenir shopping 34% 39% Fine/upscale dining 17% 22%
Antiquing 23% 13% &Iﬁ Picnicking 14% 14%
L) Boutique shopping 22% 28% Gastropubs 4% 10%

Base: 2021 Overnight Person-Trips that included Shopping

Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Base: 2021 Overnight Person-Trips

Friendliness of people

Sightseeing/attractions

Safety/security

81%
of overnight travelers were

very satisfied with their overall
trip experience

Cleanliness

Quality of food

Quality of accommodations

Value for money

Public transportation

&
4
b4
@
b=
o]

Music/nightlife/entertainment

Question updated in 2020

% Very Satisfied with Trip

74%

71%

70%

69%

66%

65%

65%

62%

59%

0% 10% 20% 30% 40% 50% 60% 70%  80%
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Demographic Profile of Overnight Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2021 Overnight Person-Trips

Gender Age

B 18-24 W 25-34 W 35-44 W45-54 W55-64 W65+

Bluegrass, Horses, Bourbon, and Boone Region

R
Average Age
48.5
—
U.S. Norm S —
it
/0 (] (o] o /0 /0 43.7
——
U.S. Norm U.S. Norm
Marital Status
48% 52%
B Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm
= = Married / with .
partner I, -
. Single / never 19%
* married
26%
"; Divorced / widowed / — 19%
separated
Lengwoods




Demographic Profile of Overnight Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2021 Overnight Person-Trips

Education Employment
H Bluegrass, Horses, Bourbon, and Boone Region M U.S. Norm B Full time / self-employed B Parttime W Not employed / retired / other
. Bluegrass, Horses, Bourbon, U.S. Norm
9% i
Post-Graduate _ - and Boone Region

I ::
Mt ____E¥

s toge N
ome CoTe%° | 1o

High school or less/ | NN 327

Other | 23%
0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
B White B African-American B Other 18%
100% | 57% 18% 1% 1% 3% Bluegrass, Horses, Bourbon, U.S. Norm .
and Boone Region
75% 100% 91% 100%
R — 78% 7%
—
— |
25% | N—
Pt ——— 50% 50%
oo he= o b N z Bluegrass, U.S. Norm
$50 - $75- $100 - Horses,
<$4K 749k $99.9K  $149.9K 150K+ 15% 410 Bourbon, and
7% 49, 11% Boone Region
us.Nom [ 41% | [ 20% | [ 15% | [ 17% | [ 8% | 0% | 0%
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Demographic Profile of Overnight Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

Ll

U.S. Norm o 21% L 32% 9% | 15% | o 13%

Children in Household

Bluegrass, Horses, Bourbon, and

Boone Region U.S. Norm

B No children under 18 60% l No children under 18 50%
Any 13-17 20%

Any 6-12 20% I I M Any 6-12 29%
Any child under 6 15% . . B Any child under 6 20%

M Any 13-17 22%

L@ngwoods
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