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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Kentucky’s domestic tourism
business in 2020.

Base: 2020 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky, the following sample was achieved in 2020:

Day Base Size

2,112

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Size and Structure of the U.S. Travel Market

Base: 2020 Day Person-Trips
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Total Size of Kentucky 2020 Domestic Travel Market

Total Person-Trips

67.7 Million

[ -7.7% vs. last year ]

EDay
64% 43.5 Million

B Overnight
36% 24.2 Million
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Size and Structure of Kentucky's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Kentucky Size of Kentucky Day Travel Market - Adults vs. Children
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Kentucky's Day Trip Characteristics

Base: 2020 Day Person-Trips

Main Purpose of Trip

Special event

2%
Casino

2%
Theme park

e o 37%

II L) Visiting friends/ relatives
13%
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Shopping e 0%

[ 1%
I 12%

I 5%
I 10%

I 7
I 5%

Touring
Outdoors

City trip

. Il 2%
Casino S 4%

0,
Theme park = goﬁ

. W 1%
Cruise M 2%

Golf Trip = ]j

B 1%
Resort - >

0% 5% 10% 15% 20% 25%

30% 35% 40%

Lengwoods



Structure of the U.S. and Day Travel Market

Base: 2020 Day Person-Trips

2020 U.S. Day Trips 2020 Kentucky Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 37%

[ | Marketable 54% B Marketable 51%
| Business 6% B Business 7%
| Business-leisure 3% B Business-leisure 5%
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Kentucky's Day Trip Characteristics

Base: 2020 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Kentucky 46%

Lexington, KY 17%

Ohio 13%
Tennessee 10% ’
Indiana 9% Cincinnati, OH/KY _ 1%

lllinois 3%
Nashville, KY/TN - 6%

Charleston-Huntington, KY/OH/WV 5%

Evansville, IL/IN/KY - 5%

Season of Trip Paducah-Cape Girardeau-Harrbg,IL/KY/MO - 4%

Jan - Mar Apr - Jun Total Day Person-Trips
23% 22% Knoxville, TN - 4%
0% 5% 10% 15%  20%
Jul - Sep Oct - Dec
(V) 1)
" 21% 35% P
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Kentucky's Day Trip Characteristics

Base: 2020 Day Person-Trips

Size of Travel Party

Kentucky

- m

5 6
Average number of people
U.S. Norm
[ |
[ |
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Average number of people

Total

2.8

Total

2.6

Percent Who Traveled Alone

B Kentucky B U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20% 25% 30%

Composition of Immediate Travel Party
B Kentucky WM U.S. Norm
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Parent(s) - 1%

0,
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Kentucky: During Trip
Activity Groupings

Entertainment Activities

@
&

U.S. Norm: 45%

Outdoor Activities

-l 2%

U.S. Norm: 36%

Cultural Activities

P e N
TIT 19%

U.S. Norm: 17%

Business Activities

U.S. Norm: 10%

Sporting Activities
of &

U.S. Norm: 8%

Base: 2020 Day Person-Trips

Activities and Experiences (Top 10)

Kentucky U.S. Norm

Shopping 25% 20%

Sightseeing 15% 13%

Landmark/historic site 1% 8%

Eﬂ e
R

> =

Hiking/backpacking 9% 7%

Attending celebration 8% 9%

Local parks/playgrounds 8% 6%

Business meeting 7% 6%

National/state park 6% 6%

R

i

Fishing 6% 5%

4

Museum 6% 5%




Kentucky: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Kentucky U.S. Norm Kentucky U.S. Norm
[ J
fm Outlet/mall shopping 54% 49% @ Unique/local food 36% 34%
IMiI Big box stores (Walmart, 379, 31% E.I.i Picnicki 140 140
Costco) () () TB; icnicking %o %o
E Convenience/grocery o o o o
5 shopping 28% 28% Street food/food trucks 13% 15%
({11 Food delivery service
CoAA A 1 H 0, (V) (V) (V)
m Boutique shopping 20% 21% (UberEATS, DoorDash, etc.) 1% 12%
%3°\ Souvenir shopping 15% 20% o N2 Fine/upscale dining 10% 12%
lﬁ"l'l [ Il 1]

Antiquing 13% 12% ﬁ% Gastropubs 4% 5%

Base is the 25% of travelers who shopped on their trip.
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Demographic Profile of Day Kentucky Visitors

Base: 2020 Day Person-Trips

Gender Age
B0 18-24 W 25-34 W 3544 W45-54 WB55-64 W65+
SR
Kentucky Average Age
Elrreemsmere -
10% 20% 21% 23% 15% 1%
SR
U.S. Norm Average Age
45.8
1% 19% 20% 18% 16% 16% \ J
U.S. Norm U.S. Norm .
Marital Status
49% 51%
' B Kentucky M U.S. Norm
= = Married / with .
§ Srocireer N
married
L E¥
® & Divorced / widowed / _ 19%
i'? separated
I
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Demographic Profile of Day Kentucky Visitors

Base: 2020 Day Person-Trips

Education Employment

B Kentucky B U.S. Norm B Full time / self-employed M Parttime B Not employed / retired / other

Post-Graduat o
Coll Graduat 2
oo Crace S .
. 20909 B
bl po

High school or less/ NN 0
Other [N 21

Kentucky U.S. Norm

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
oo 53% 229 12% 10% 3% B White B African-American B Other
Kentucky U.S. Norm
75% 100% 89% 100% 1%
81%
50% @ —
—
N—— 0
25% g o%
— — 50% 50%
0% —4 L —4 w N
° $50 - $75 - $100 -
<$499K  ¢749K $99.9K $1499k 150K+ .
8% 7% 10% <™ Kentucky U.S. Norm
0% B . 0% mu
U.S. Norm [ 44% } [ 21% } [ 14% } [ 15% ] [ 6% ]
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Demographic Profile of Day Kentucky Visitors

Base: 2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 2% ] 34% 18%

Children in Household

Kentucky U.S. Norm

Il No children under 18 50% Hl No children under 18 56%
Any 13-17 24%

H
B Any6-12 26% M Any 6-12 24%
. l . B Any child under 6 19% . . . M Any child under 6 16%

M Any 13-17 21%
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Day Kentucky Visitor Volume by Region

Base: Day Person-Trips to Kentucky

Bourbon, Horses & History | . 10.4
Northern kY River | S.5
Bluegrass, Horses, Bourbon & Boorne || NN ' 5
Caves, Lakes & Corvettes [ N © .6
Bluegrass, Blues & BBQ [ IIEGTNGNGEGEGEGEGEGEEEEEEEEEEEEEEE 5.1
Daniel Boone Country | NG 4.7
KY's Appalachians [ R 4.6
Western Waterlands || | | |QDbi D I 3 8
KY's Southern Shorelines ||| N|NGTTENEGEGEGEGEG 3.1

0.0 2.0 4.0 6.0 8.0 10.0 12.0

m Millions of Trips
*Adds to more than total state visitor volume because people may visit more than one region during their trip L@‘ngwoods




Day Kentucky Visitor Volume by Region

. 2020 Trips | 2019 Trips | Difference |
(Millions) | (Millions) | (Millions) | ** “"*"€®

Bourbon, Horses & History 10.4 12.6 -2.2 -17%
Northern KY River 8.5 8.3 0.2 3%

Bluegrass, Horses, Bourbon & Boone 7.6 7.8 -0.2 -3%
Caves, Lakes & Corvettes 6.6 7.0 -04 -5%
Bluegrass, Blues & BBQ 5.1 6.1 -1.0 -16%
Daniel Boone Country 4.7 4.6 0.1 3%

KY's Appalachians 4.6 4.9 -0.3 -6%
Western Waterlands 3.8 4.5 -0.6 -14%
KY's Southern Shorelines 3.1 2.9 0.2 6%

*Adds to more than total state visitor volume because people may visit more than one region during their trip Lengwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Northern Kentucky River
Region’s domestic tourism business in 2020.

Base: 2020 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years
of age and over) of a major U.S. consumer panel is invited to participate
in the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Northern Kentucky River Region, the following sample was achieved
in 2020:

Day Base Size

394

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Northern Kentucky River Region Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Northern Kentucky River Region 2020 Domestic
Travel Market

Total Person-Trips
13.0 Million

[+3.7% vs. last year I

EDay
66% 8.5 Million

B Overnight
34% 4.5 Million

Lengwoods




Size and Structure of Northern Kentucky River Region's Domestic Travel Market
Base: 2020 Day Person-Trips

Day Trips to Northern Kentucky River Region

10

7.5

Millions
[6)]

2.5

0 2018 2019 2020
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Northern Kentucky River Region's Day Trip Characteristics

iy
A
| e
A
&8

Main Purpose of Trip

40%

Visiting friends/ relatives

14%
Shopping

10%
Touring

8%
City trip

6%
Outdoors

5%
Special event

3%
Theme park

2%
Casino

2%

Conference/
Convention

[
3%
Other business trip

jad™
5%

Business-Leisure

Main Purpose of Leisure Trip

Base: 2020 Day Person-Trips

B Northern Kentucky River Region W U.S. Norm

Shooping M 14%
OPPING I 0%

I 0%
I 12%

I 8%
I 8%

I 5
I 10%

I 52
[ A

Touring
City trip
Outdoors

Special event

0,
Theme park -2%6

. M 2%
Casino e 2o

Golf Trip § 10¢

B 1%
Cruise o 2%

0,
Resort ﬁA’z%

0% 10% 20% 30%

40%

50%
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Structure of the U.S. and Day Travel Market

Base: 2020 Day Person-Trips

2020 U.S. Day Trips 2020 Northern Kentucky River Region Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 40%

[ | Marketable 54% B Marketable 50%
| Business 6% B Business 4%
| Business-leisure 3% B Business-leisure 5%

Lengwoods




Northern Kentucky River Region's Day Trip Characteristics

Base: 2020 Day Person-Trips

DMA Origin Of Trip

Cincinnati, OH/KY | 2o%
Louisville, KY [ 15%
Kentucky 35% Lexington, K | 15%

State Origin Of Trip

Columbus, OH - 5%

Ohio 34%
Indiana 150/ Indianapolis-Lafayette, IN - 5%
0
Nashville, KY/TN 4%
Tennessee 5% ]
o Dayton, OH [ 4%
lllinois 2%

Charleston-Huntington, KY/OHMWY [l 4%
Evansville, ILIN/KY [l 3%

Cleveland, OH [l 3%

0% 10% 20% 30% 40%
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Northern Kentucky River Region's Day Trip Characteristics

Base: 2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Northern Kentucky River Region B U.S. Norm

Just myself / traveled alone
Total

0% 5% 10% 15% 20% 25% 30%
. 2.7
. n
0 1 2 3 4

Composition of Immediate Travel Party
B Northern Kentucky River Region M U.S. Norm

. 0,
05 Mo cvier) 1

0,
Other relative(s) =112%Af’

S Total Friend(s) [ 6%
| 2 6 Parent(s) & 110
u
o Business associate(s) .-230@,
o) 1 2 3 4

0% 10% 20% 30% 40% 50% 60% 70% 80%

Northern Kentucky River Region

Average number of people

Average number of people
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Northern Kentucky River Region: During Trip

Base: 2020 Day Person-Trips

Activities and Experiences (Top 10)

Activity Groupings

Outdoor Activities

-k 2%

U.S. Norm: 36%

@
& o

U.S. Norm: 45%

Cultural Activities

P e N
TIT 16%

U.S. Norm: 17%

Business Activities

e

U.S. Norm: 10%

Sporting Activities
of &

U.S. Norm: 8%

Entertainment Activities

Shopping

Sightseeing

Landmark/historic site

Local parks/playgrounds

Attending celebration

Hiking/backpacking

Swimming

Fishing

Aquarium

Museum

Northern Kentucky River Region U.S. Norm

21% A

11% 13%

10% 8%

9% 6%

6% 9%

6% 7%

5% 6%

5% 5%

5% 3%

5% 5%




Northern Kentucky River Region: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Northern Kentucky River Northern Kentucky River
Region U.S. Norm Region U.S. Norm
o
fm Outlet/mall shopping 57% 49% Unique/local food 32% 34%
By Big box stores (Walmart,
™0 30% 31% Street food/food trucks 16% 15%
AlEA _ AR -
m Boutique shopping 23% 21% e Picnicking 12% 14%
| ==
E Convenience/grocery —h Food delivery service
V) 0 0, 0,
shopping 21% 28% (UberEATS, DoorDash, etc.) 8% 12%
(o o]
Antiquing 13% 12% !&%.I‘F Fine/upscale dining 7% 12%
7|
@ Souvenir shopping 8% 20% Gastropubs 3% 5%
O,
(&3]
Base is the 21% of travelers who shopped on their trip.
Lengwoods




Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2020 Day Person-Trips

Gender Age
BN 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Y

Northern Kentucky River Region Average Age

44.6

7% 20% 25% 23% 14% 12% \ J
SR

U.S. Norm Average Age

45.8
1% 19% 20% 18% 16% 16% \ J

U.S. Norm U.S. Norm .
Marital Status

49% ' 51%
' B Northern Kentucky River Region B U.S. Norm
= 2 Married / with .
partner I -
° .
? married

2. & Divorced / widowed / _19%

Lengwoods




Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2020 Day Person-Trips

Education Employment

B Full time / self-employed B Part time B Not employed / retired / other

B Northern Kentucky River Region B U.S. Norm

Post-Graduat 0%
OSEIACHEE  o;

Colleae Graduate MR :o:
ofege Badla . so

o cotoc, T .
gl po

High school or less/ [ NN 35
Other [N 21

0% 10% 20% 30% 40%

Household Income

50%

Northern Kentucky River
Region

Race

B White B African-American B Other

U.S. Norm

Hispanic Background

100% 50% 24% 12% 1% 3%
Northern Kentucky River Region U.S. Norm 1%
75% 100% 91% 100%
81%
50% —
R—— 4%
N——
25% g S
— — 50% 50%
-_-r ' =S =
0% $50 - $75 - $100 - Northern U.S. Norm
<$499K  g740K $09.9K  $1490Kk 150K+ Kentucky
0 10(%,120/0 . .
8% 7% River Region
0% I 0% mu
U.S. Norm [ 44% }[ 21% }[ 14% }[ 15% ][ 6% ]
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Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 2% L 34%

[/ 12%

Children in Household

Northern Kentucky River Region U.S. Norm

Il No children under 18 48% Hl No children under 18 56%

Any 13-17 23%

H
B Any6-12 28% M Any 6-12 24%
. . B Any child under 6 21% . . . M Any child under 6 16%

M Any 13-17 21%
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

« This report provides an overview for Bourbon, Horses, & History’s
domestic tourism business in 2020.

Base: 2020 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years
of age and over) of a major U.S. consumer panel is invited to participate
in the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bourbon, Horses, & History, the following sample was achieved in
2020:

Day Base Size
395

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Bourbon, Horses, & History Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Bourbon, Horses, & History 2020 Domestic
Travel Market

Total Person-Trips

16.0 Million

‘ -16.8% vs. last year ’

EDay
65% 10.4 Million

m Overnight
35% 5.6 Million
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Size and Structure of Bourbon, Horses, & History's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Bourbon, Horses, & History

15

12.6
12.5
10
2
£ 75
=
5
2.5
0
2018 2019 2020
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Bourbon, Horses, & History's Day Trip Characteristics

Base: 2020 Day Person-Trips

B
~
A
¢
ol

Main Purpose of Trip

33%

Visiting friends/ relatives

18%
Touring

14%
Shopping

6%

Special event

5%
Outdoors

5%
City trip

2%
Theme park

2%
Golf Trip

0%

Conference/
Convention

[
7%
Other business trip

jad™
5%

Business-Leisure

Main Purpose of Leisure Trip

B Bourbon, Horses, & History B U.S. Norm

Touring M 18%
OUNNG N 129%

I 14%
I 9%

I 5%
4%

I 59

Shopping
Special event

Outdoors 10%

I 5
I 5%

0,
Theme park = goﬁ

Golf Trip ge”

- W1%
Casino. i 40

B %
Resort . 2

. W1%
Cruise - >

0%

City trip

5% 10% 15% 20% 25%

30% 35% 40%
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Structure of the U.S. and Day Travel Market

Base: 2020 Day Person-Trips

2020 U.S. Day Trips 2020 Bourbon, Horses, & History Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 33%

[ | Marketable 54% B Marketable 55%
| Business 6% B Business 7%
| Business-leisure 3% B Business-leisure 5%

Lengwoods




Bourbon, Horses, & History's Day Trip Characteristics

Base: 2020 Day Person-Trips

DMA Origin Of Trip

32%

State Origin Of Trip Louisville, KY

Lexington, KY 17%

Kentucky 61%

Indiana 17% Cincinnati, OH/KY - 10%
Ohio )
6 /0 Evansville, IL/IN/KY - 7%
Tennessee 5%
Bowling Green, KY - 7%
lllinois 2%

Indianapolis-Lafayette, IN - 5%
Nashville, KY/TN - 5%

0% 5% 10% 15% 20% 25% 30% 35%
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Bourbon, Horses, & History's Day Trip Characteristics

Base: 2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

l Bourbon, Horses, & History B U.S. Norm

Just myself / traveled alone
Total

0% 5% 10% 15% 20% 25% 30%
- 2.6
. n
0 1 2 3 4

Composition of Immediate Travel Party
B Bourbon, Horses, & History B U.S. Norm

Spouse/partner [ o
: 349
U.S. Norm Child(ren) _ 36%

. I &
Friend(s) . 1c%

Total Other relative(s) [N 3%,
9%
o 26 Pareni(s) [ 1%
u
0,
o Business associate(s) = goﬁ
o) 1 2 3 4

0% 10% 20% 30% 40% 50% 60% 70% 80%

Average number of people

Average number of people
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Bourbon, Horses, & History: During Trip
Activity Groupings

Entertainment Activities

@
& o

U.S. Norm: 45%

Outdoor Activities

-l 24%

U.S. Norm: 36%

Cultural Activities

P e N
TIT 16%

U.S. Norm: 17%

Sporting Activities Business Activities

W T

U.S. Norm: 8% U.S. Norm: 10%

Base: 2020 Day Person-Trips

Activities and Experiences (Top 10)

Shopping

Sightseeing

Landmark/historic site

Winery/brewery/distillery
tour

Local parks/playgrounds

Attending celebration

Nature tours/wildlife
viewing/birding

Museum

Fishing

Business meeting

Bourbon, Horses, & History

25%

16%

12%

12%

9%

8%

6%

6%

6%

6%

U.S. Norm

20%

13%

8%

4%

6%

9%

5%

5%

5%

6%




Bourbon, Horses, & History: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Bourbon, Horses, & History U.S. Norm Bourbon, Horses, & History U.S. Norm
Outlet/mall shopping 53% 49% @ Unique/local food 43% 34%
. 29

g‘gstt’co(;‘) stores (Walmart, 39% 31% i& B  Fine/upscale dining 1% 12%

Convenience/grocery o o Food delivery service o o

shopping 27% 28% (UbereATS, DoorDash, etc.) 1% 12%

Boutique shopping 22% 21% Street food/food trucks 10% 15%

Antiquing 19% 12% QMY Picnicking 8% 14%
@ Souvenir shopping 16% 20% Gastropubs 4% 5%
(&3]

Base is the 25% of travelers who shopped on their trip.
Lengwoods




Demographic Profile of Day Bourbon, Horses, & History Visitors

Base: 2020 Day Person-Trips

Gender Age
BN 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+
Y
Bourbon, Horses, & History Average Age
47.6
6% 20% 18% 19% 22% 16% \ J

SR
Average Age

U.S. Norm
45.8
1% 19% 20% 18% 16% 16% \ J
U.S. Norm U.S. Norm .
Marital Status
49% ' 51%
B Bourbon, Horses, & History B U.S. Norm
= = Married / with .
o Single / never _ 20%
married
L B
® & Divorced / widowed /
13%
i'? separated - ’
I 7o
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Demographic Profile of Day Bourbon, Horses, & History Visitors
Base: 2020 Day Person-Trips

Education Employment

B Bourbon, Horses, & History B U.S. Norm B Full time / self-employed M Parttime B Not employed / retired / other

Post-Graduat o
OSTETACHEE  o;

Coll Graduat N -
ofege =atla I, oo

o cotoc, R .
ome coleg | 2.

High school or less/ NN 22
Other [N 1

Bourbon, Horses, & History U.S. Norm

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
oo 46% 25% 12% 14% 3% B White B African-American W Other
Bourbon, Horses, & History U.S. Norm 1%
75% 100% 92% 100%
81%
50%
—
2o gvv vvv 50% 50% 2%
- s = = ]
0% ) ) ) Bourbon, U.S. Norm
< $49 9K $50 $75 $100 150K +
$49. $74.9K $99.9K $149.9K 3 o 12% Hor_ses,&
5% 5% 10% HIStory
o —— o0 m
U.S. Norm [ 44% } [ 21% } [ 14% } [ 15% ] [ 6% ]
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Demographic Profile of Day Bourbon, Horses, & History Visitors

Base: 2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm

[/ 12%

Children in Household

U.S. Norm

Bourbon, Horses, & History

Il No children under 18 58% Hl No children under 18 56%

B Any13-17 20% B Any 13-17 21%
B Any6-12 20% M Any 6-12 24%
. . . B Any child under 6 15% . . . M Any child under 6 16%
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Caves, Lakes, & Corvettes’s
domestic tourism business in 2020.

Base: 2020 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years
of age and over) of a major U.S. consumer panel is invited to participate

in the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Caves, Lakes, & Corvettes, the following sample was achieved in

2020:

Day Base Size

272

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Caves, Lakes, & Corvettes Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Caves, Lakes, & Corvettes 2020 Domestic
Travel Market

Total Person-Trips

10.1 Million

[ +1.9% vs. last year]

M Day
65% 6.6 Million

B Overnight
35% 3.5 Million

Lengwoods




Size and Structure of Caves, Lakes, & Corvettes's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Caves, Lakes, & Corvettes

Millions
N

0 2018 2019 2020
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Caves, Lakes, & Corvettes's Day Trip Characteristics

iz
=
'y
&8
Z
W

Main Purpose of Trip

37%

Visiting friends/ relatives

14%
Shopping

13%
Touring

10%

Outdoors

9%
City trip

4%
Casino

2%
Cruise

2%
Theme park

1%

Conference/
Convention

[
5%
Other business trip

jad™
3%

Business-Leisure

Base: 2020 Day Person-Trips

Main Purpose of Leisure Trip

l Caves, Lakes, & Corvettes W U.S. Norm

Shopping. e 0%

I 3%
I 12%

I 10%
OO — 10%

ity trip I o
City P — 5%

no N 4%
Casino. p 45,

0,
Cruise = goﬁ

0,
Theme park = goﬁ

. B 1%
Special event e 40,

Touring

Golf Trip g oz

Resort - >

0% 5% 10% 15% 20% 25% 30%

35% 40%
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Structure of the U.S. and Day Travel Market

Base: 2020 Day Person-Trips

2020 U.S. Day Trips 2020 Caves, Lakes, & Corvettes Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 37%

[ | Marketable 54% B Marketable 55%
| Business 6% B Business 5%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Caves, Lakes, & Corvettes's Day Trip Characteristics

Base: 2020 Day Person-Trips

DMA Origin Of Trip

18%

State Origin Of Trip Nashville, KY/TN

Lexington, KY 18%

Kentucky 56%

Tennessee 21% Louisville, KY _ 16%
Ohio 6%
Bowling Green, KY _ 12%
Indiana 5%
. Cincinnati, OH/KY - 5%
Georgia 2%

Paducah-Cape Girardeau-Harrbg,IL/KY/MO - 4%

Charleston-Huntington, KY/OH/WV - 4%

0% 5% 10% 15%  20%
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Caves, Lakes, & Corvettes's Day Trip Characteristics

Base: 2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Caves, Lakes, & Corvettes B U.S. Norm

Caves, Lakes, & Corvettes I -
Just myself / traveled alone
Total

0% 5% 10% 15% 20% 25% 30%
. 2.9
. | ]
0 1 2 3 4

Composition of Immediate Travel Party
B Caves, Lakes, & Corvettes W U.S. Norm

U, Norm cnren) I

0,
Other relative(s) =21oz %

. . ‘ Total Friend(s) ‘3%’6%
- 2 6 Parent(s) -1%}0
.
m Business associate(s) = 332
0 1 2 3 4

0% 10% 20% 30% 40% 50% 60% 70% 80%

Average number of people

Average number of people
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Caves, Lakes, & Corvettes: During Trip
Base: 2020 Day Person-Trips

Activities and Experiences (Top 10)

Activity Groupings

Outdoor Activities

-l 1%

U.S. Norm: 36%

@
&

U.S. Norm: 45%

Cultural Activities

P e N
TIT 20%

U.S. Norm: 17%

Sporting Activities Business Activities

i = T

U.S. Norm: 8% U.S. Norm: 10%

Entertainment Activities

Shopping

Sightseeing

Landmark/historic site

Local parks/playgrounds

Hiking/backpacking

Nature tours/wildlife
viewing/birding

Attending celebration

Camping

Museum

Fishing

Caves, Lakes, & Corvettes

26%

16%

12%

11%

10%

10%

10%

9%

8%

7%

U.S. Norm

A

13%

8%

6%

7%

5%

9%

3%

5%

5%




Caves, Lakes, & Corvettes: During Trip

Shopping Types on Trip

Caves, Lakes, & Corvettes U.S. Norm
Outlet/mall shopping 51% 49%
(B:E;St;:(;() stores (Walmart, 35% 31%
g:ri)gr\)/;r;i;nce/grocery 239 28%
Antiquing 19% 12%
Boutique shopping 16% 21%
Souvenir shopping 16% 20%

Base is the 26% of travelers who shopped on their trip.

Dining Types on Trip

Base: 2020 Day Person-Trips

Caves, Lakes, & Corvettes U.S. Norm

Unique/local food 41% 34%
Picnicking 18% 14%
Food delivery service o o

(UberEATS, DoorDash, etc.) 13% 12%
Street food/food trucks 9% 15%
Fine/upscale dining 9% 12%
Gastropubs 4% 5%

Lengwoods



Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2020 Day Person-Trips

Gender Age
B 18-24 W 25-34 W 3544 W45-54 05564 W65+
SR
Caves, Lakes, & Corvettes Average Age
o DS s oo [
13% 23% 17% 23% 14% 10%
R
U.S. Norm Average Age
45.8
1% 19% 20% 18% 16% 16% \ J
U.S. Norm U.S. Norm .
Marital Status
49% 51%
' B Caves, Lakes, & Corvettes W U.S. Norm
= = Married / with .
B Sooeireer N -
married
I oo
® & Divorced / widowed / _ 15%
i'? separated
I 17
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Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Education

B Caves, Lakes, & Corvettes B U.S. Norm
Post-Graduat - 6%
ostLTaduale I 1o

Colleae Graduatc MR ;-
ofege =atla I, oo

o cotoc, N
ome coleg | 2.

High school or less/ [ NN 27°:
Other [N 21

0% 10% 20% 30% 40%

Household Income

000 54% 24% 1% 9% 2%
75%
50% —
N
25% —
— N—
o g v L ——— -
’ $50 - $75 - $100 -
<$49.9K  g740K $99.9K $149.0K  S150K+

U.S. Norm [ 44% }[ 21% }[ 14% }[ 15% ][ 6% ]

50%

Base: 2020 Day Person-Trips

Employment

B Full time / self-employed B Part time B Not employed / retired / other

Caves, Lakes, & Corvettes U.S. Norm

Race Hispanic Background

B White B African-American B Other

Caves, Lakes, & Corvettes

100%
86%

50%

10% 79,
0% [

U.S. Norm 1%
100%

81%

3%

- -

Caves, Lakes,
& Corvettes

U.S. Norm
10°AJ 120/0

o ] |
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Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 2% L 34% 18%

[/ 12%

Children in Household

Caves, Lakes, & Corvettes U.S. Norm

Il No children under 18 50% Hl No children under 18 56%

Any 13-17 24%

H
B Any6-12 23% M Any 6-12 24%
. . . B Any child under 6 21% . . . M Any child under 6 16%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Bluegrass, Horses, Bourbon,
and Boone Region’s domestic tourism business in 2020.

Base: 2020 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years
of age and over) of a major U.S. consumer panel is invited to participate
in the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bluegrass, Horses, Bourbon, and Boone Region, the following
sample was achieved in 2020:

Day Base Size

313

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Bluegrass, Horses, Bourbon, and Boone Region Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Bluegrass, Horses, Bourbon, and Boone Region
2020 Domestic Travel Market

Total Person-Trips

11.4 Million

‘ -6.3% vs. last year’

W Day
67% 7.6 Million

B Overnight
33% 3.7 Million

Lengwoods




Size and Structure of Bluegrass, Horses, Bourbon, and Boone Region's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Bluegrass, Horses, Bourbon, and Boone Region

10

o]

Millions

N

N

0 2018 2019 2020
-
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Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Main Purpose of Trip

38%

Visiting friends/ relatives

13%
Touring

12%
Shopping

7%

Outdoors

7%
City trip

6%
Special event

1%
Theme park

1%
Resort

1%

Conference/
Convention

[
6%
Other business trip

jad™
7%

Business-Leisure

Main Purpose of Leisure Trip

Base: 2020 Day Person-Trips

H Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm

Touring N 13%
OuNing . | 129,

I 12%
I 9%

I 70
I 10%

I 7
I 5%

Shopping
Outdoors

City trip

| KR,
Theme park g 59,

B 1%
Resort B 2%

- W1%
Casino. i 40

Golf Trip g oz

Cruise - >

0% 5% 10% 15% 20% 25%

30% 35% 40%
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Structure of the U.S. and Day Travel Market

Base: 2020 Day Person-Trips

2020 U.S. Day Trips 2020 Bluegrass, Horses, Bourbon, and Boone Region Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 38%

[ | Marketable 54% B Marketable 48%
| Business 6% B Business 7%
| Business-leisure 3% B Business-leisure 7%

Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2020 Day Person-Trips

State Origin Of Trip

Kentucky
Ohio
Indiana
Tennessee

Florida

67%
12%
7%
5%
1%

DMA Origin Of Trip

Lexington, KY _ 32%
Louisville, KY _ 18%
Cincinnati, OH/KY _ 16%
Charleston-Huntington, KY/OH/WV - 6%
Knoxville, TN . 5%
Indianapolis-Lafayette, IN . 4%

Evansville, IL/IN/KY . 4%

0% 10% 20% 30% 40%
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Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

l Bluegrass, Horses, Bourbon, and Boone Region M U.S. Norm

Bluegrass, Horses, Bourbon, and Boone Region _ 0%
Just myself / traveled alone
Total

0% 5% 10% 15% 20% 25% 30%
- 2.5
. n
0 1 2 3 4

Composition of Immediate Travel Party
B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm

1 0,
U, Norm cnror) I

. I 149
Other relative(s) 121/?6

S Total Friend(s) [N %
| 2 6 Parent(s) m 1%
u
N Business associate(s) I-1°/§%
o) 1 2 3 4

0% 10% 20% 30% 40% 50% 60% 70%

Average number of people

Average number of people
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Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Activity Groupings

Entertainment Activities

@
&

U.S. Norm: 45%

Outdoor Activities

-l 29%

U.S. Norm: 36%

Cultural Activities

P e N
TIT 18%

U.S. Norm: 17%

Sporting Activities Business Activities

i = T

U.S. Norm: 8% U.S. Norm: 10%

Base: 2020 Day Person-Trips

Activities and Experiences (Top 10)

Bluegrass, Horses, Bourbon, and
Boone Region

Shopping 26%
Sightseeing 15%
Landmark/historic site 13%

Hiking/backpacking 10%

Nature tours/wildlife 9%
viewing/birding

Local parks/playgrounds 8%

Winery/breweryl/distillery 8%
tour

National/state park 8%
Attending celebration 7%

Fishing 6%

u.S.
Norm

20%

13%

8%

7%

5%

6%

4%

6%

9%

5%




Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Bluegrass, Horses, Bluegrass, Horses,
Bourbon, and Boone Bourbon, and Boone
Region U.S. Norm Region U.S. Norm
o
fm Outlet/mall shopping 54% 49% @ Unique/local food 43% 34%
IMiI Big box stores (Walmart, 36% 31% E.I.i Picnicki 120 140
Costco) ° ° TB; Icnicking %o %o
annn _ _
m Boutique shopping 35% 21% Street food/food trucks 9% 15%
Convenience/grocery o o Food delivery service o o
-% shopping 28% 28% (UberEATS, DoorDash, etc.) 9% 12%
Antiquing 9% 12% i &g fl Fine/upscale dining 7% 12%
7|
il
@ Souvenir shopping 9% 20% ﬁ% Gastropubs 3% 5%
n

Base is the 26% of travelers who shopped on their trip.
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Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2020 Day Person-Trips

Gender Age
B 18-24 W 25-34 W 3544 W45-54 05564 W65+

SR

Bluegrass, Horses, Bourbon, and Boone Region Average Age

449

9% 21% 17% 28% 13% 12% \ J
R

U.S. Norm Average Age

45.8
1% 19% 20% 18% 16% 16% \ J

U.S. Norm .
Marital Status
51%
B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm
-wr

= 2 Married / with .
f e I -

? married

U.S. Norm
49%

I oo

2. & Divorced / widowed / _22%

Lengwoods




Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2020 Day Person-Trips

Education Employment

B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm B Full time / self-employed M Parttime B Not employed / retired / other
Bluegrass, Horses, Bourbon,
U.S. Norm

Post.Graduat | Ep and Boone Region
OSTETACHEE I <
Coll Graduat - Eg
olege Bradlal I o
S toce NN 25
e colege N o'

High school or less/ NN 25
Other [N 21

0% 10% 20% 30% 40% 50%
Race i i
Household Income B White B Africenoe rican Bl Other Hispanic Background
100% 56% 24% 1% 6% 3% Bluegrass, Horses, Bourbon,
and Boone Region U.S. Norm 1%
75% 100% 94% 100%
81%
OO N
50% — 3%
—
- B = e
R— R—— 50% 50% Bluegrass U.S. Norm
0 ——— ——l —— - 9 ' -
’ < $49.9K $50 - $75 - $100 - $150K + Horses,
: $74.9K $99.9K $149.9K 100, Bourbon, and
5% 6% 10% <% Boone Region
0% = B 0% - .
U.S. Norm [ 44% } [ 21% } [ 14% } [ 15% ] [ 6% ]
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Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members
U.S. Norm \ 22% ' 34% 18% [ 14% ‘ [ 12%
Children in Household
Bluegrass, .Horses, Bourbon, and U.S. Norm
Boone Region
Il No children under 18 52% Hl No children under 18 56%

Any 13-17 22%

H
B Any6-12 21% M Any 6-12 24%
. . . B Any child under 6 18% . . . M Any child under 6 16%

M Any 13-17 21%
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Longwoods Travel USA®

Base: 2019/2020 Day Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18
travelers in 1985, and has conducted large-scale syndicated visitor years of age and over) of a major U.S. consumer panel is invited to
research quarterly since 1990. participate in the Longwoods Travel USA® survey. Respondents are

* It is currently the largest ongoing study conducted of American selected to be representative of the U.S. adult population.

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. For Daniel Boone Country, the following sample was achieved in 2020:

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2019 and 2020 trips. This @,
is to ensure a sufficient sample base for reliable results

* However, visitor volumes and expenditures represent 2020 only. Day Base Size
These are based on our survey data and a careful review of other
known destination data sources to ensure that our estimates are as 349

accurate as possible, such as government data and STR reporting.
» A day trip is any journey for business or pleasure, outside your

community and not part of your normal routine, that did not include For analysis, data were weighted on key demographics to correct for any
?n ovr?rnlght stay. Day trips involve travel of more than 50 miles differences between the sample and U.S. population targets.
rom home.
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Size of the Daniel Boone Country Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Daniel Boone Country 2020 Domestic Travel
Market

Total Person-Trips
7.7 Million

‘ +9.99,Vs. last year ]

EDay
61% 4.7 Million

B Overnight
39% 3.0 Million
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Size and Structure of Daniel Boone Country's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Daniel Boone Country

Millions

0 2018 2019 2020
|
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Daniel Boone Country's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

l Daniel Boone Country B U.S. Norm

e o 38%
II"' ) . . . I 33°%
WW  visiting friends/ relatives Visiting friends/ relatives | 0%
. I 16%
& 16% ToUNING . | 12%
Touring ﬂ I 4%
U0 e — 10%
0 9 I 119
‘ 14% 0% Shopping e o0,
Outdoors Conference/ ’
= =
Shopping ) Special event -302’%
afe\a —
0,
rgil 3% [ Theme park g 2(2/"
= City trip 5% Crui H 1%
. ) ruise oo
Other business trip
3% . 1%
Special event Golf Trip g 195
W 1%
* - jﬁr N Casino 49,
Theme park = B B1%
Resort . 2
3% ’
//= 1% 0% 5% 10%  15%  20%  25%  30% = 35% 40%
d ) Business-Leisure
Cruise
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Structure of the U.S. and Day Travel Market

Base: 2019/2020 Day Person-Trips

2020 U.S. Day Trips Daniel Boone Country Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 38%

[ | Marketable 54% B Marketable 54%
| Business 6% B Business 6%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Daniel Boone Country's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

DMA Origin Of Trip

State Origin Of Trp p—_ &

Kentucky 57% Knoxville, TN - 1%
Tennessee 13% Cincinnati, OH/KY - 9%
Ohio 8%

Louisville, KY - 8%
Indiana 7%

Charleston-Huntington, KY/OH/WV . 5%

Tri-Cities, TN/VA . 5%

Indianapolis-Lafayette, IN . 5%

lllinois 3%

0% 10% 20% 30% 40%
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Daniel Boone Country's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

Size of Travel Party

Daniel Boone Country

[ | . . . Total
. |H"H"H 2.9
0 1 2 3 4 5 6
Average number of people
U.S. Norm
® O (
Total
[ |
. IH"H"I 2.6
0 1 2 3 4 5 6

Average number of people

Percent Who Traveled Alone

l Daniel Boone Country B U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20% 25% 30%

Composition of Immediate Travel Party

B Daniel Boone Country W U.S. Norm

0,
S oUSe/PatNeT N 6%

. I 379
Child(ren) S C6 Y%

Other relative(s) m%j 6%

0,
Friend(s) [ 13406%

0,
Parent(s) e 1%

. . 2%
Business associate(s) 3%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Lengwoods



Daniel Boone Country: During Trip
Base: 2020 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Daniel Boone Country U.S. Norm

Outdoor Activities Entertainment Activities Sightseeing 23% 13%

J
l. 47% ﬁ 40% Landmark/historic site 19% 8%

U.S. Norm: 36% U.S. Norm: 45%
Hiking/backpacking 19% 7%

Shopping 16% 20%
Cultural Activities

TIT 29% National/state park 15% 6%

U.S. Norm:17% Nature tours/wildlife 10% 5%
viewing/birding

) s . L Camping 10% 3%
Sporting Activities Business Activities

" ‘ V7 S 0 0
O\V\” 4% L ﬁ (3 6% Fishing 10% 5%

U.S. Norm: 8% U.S. Norm: 10% Local parks/playgrounds 9% 6%

Attending celebration 8% 9%

Question updated in 2020




Daniel Boone Country: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining T Tri
ining Types on Trip

Daniel Boone Country U.S. Norm Daniel Boone Country U.S. Norm
[leasal]] gfsffg‘) stores (Walmart, 48% 31% @ Unique/local food 36% 34%
Convenience/grocery 399 289 &.Ii Picnicki 239 14%
[eXo) shopping ° ° E icnicking b b
[ ]
[m Outlet/mall shopping 37% 49% Street food/food trucks 9% 15%
({11 Food delivery service
CoAA A 1 H 0, 0, (V) 0,
m Boutique shopping 18% 21% (UberEATS, DoorDash, etc.) 8% 12%
%3°\ Souvenir shopping 16% 20% o 2 Fine/upscale dining 5% 12%
i i

Antiquing 14% 12% ﬁ% Gastropubs 2% 5%

Base is the 16% of travelers who shopped on their trip.

L@'ngwoods
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Demographic Profile of Day Daniel Boone Country Visitors

Base: 2019/2020 Day Person-Trips

U.S. Norm
49%

Gender

U.S. Norm
51%

Age

B 1824 W2534 WM3544 W 4554 W5564 WBe65+

Daniel Boone Country

5% 23%

U.S. Norm

1%

Marital Status

B Daniel Boone Country W U.S. Norm

17%

e @ Married / with
'? partner

o Single / never

? married o6,

0

18%

0% 10% 20% 30% 40% 50% 60%  70%
Lengwoods

17%
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Demographic Profile of Day Daniel Boone Country Visitors

Base: 2019/2020 Day Person-Trips

Education Employment

B Daniel Boone Country B U.S. Norm B Full time / self-employed M Part time B Not employed / retired / other

% Daniel Boone Country U.S. Norm

I o
College Grad it N 30

Some coloqe M -7
ome college N 22

High school or less/ [ IIEIENEGEGEGEGG 20
Other NG 2%

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
B White W African-American W Other _
100%  69% 19% 9% 5% 1% B Daniel Boone Country M U.S. Norm
Daniel Boone Country U.S. Norm 15%
75% 100% 94% 100%
— ] 81% 1%
50% g‘ z
b 10%
—
K——
25% g
— —_— 50% 50%
0o S N N — 4 — 5% 29
’ $50 - $75 - $100 - o
<$499K  g740K $09.0K  $1490k 150K+ om0 12%
4% 4% ’ 0%
o o o m Yes
U.S. Norm [ 44% } [ 21% } [ 14% } [ 15% ] [ 6% ]

Question updated in 2020, 2020 data only l—@”gWOOdS




Demographic Profile of Day Daniel Boone Country Visitors

Base: 2019/2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm \ 22% 34%

Children in Household

Daniel Boone Country U.S. Norm

Il No children under 18 52% Hl No children under 18 56%

Any 13-17 22%

H
B Any6-12 29% M Any 6-12 24%
. . B Any child under 6 19% . . . M Any child under 6 16%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Base: 2019/2020 Day Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18
travelers in 1985, and has conducted large-scale syndicated visitor years of age and over) of a major U.S. consumer panel is invited to
research quarterly since 1990. participate in the Longwoods Travel USA® survey. Respondents are

* It is currently the largest ongoing study conducted of American selected to be representative of the U.S. adult population.

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. For Kentucky's Appalachians, the following sample was achieved in

2020:
 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2019 and 2020 trips. This Y
is to ensure a sufficient sample base for reliable results (@-
* However, visitor volumes and expenditures represent 2020 only.
These are based on our survey data and a careful review of other Day Base Size
known destination data sources to ensure that our estimates are as 317
accurate as possible, such as government data and STR reporting.
» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include For analysis, data were weighted on key demographics to correct for any
an overnight stay. Day trips involve travel of more than 50 miles differences between the sample and U.S. population targets.

from home.

L@ngwoods




Size of the Kentucky's Appalachians Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Kentucky's Appalachians 2020 Domestic Travel
Market

Total Person-Trips
7.8 Million

‘ -0.4%yvs. last year ’

EDay
59% 4.6 Million

B Overnight
41% 3.2 Million

Lengwoods




Size and Structure of Kentucky's Appalachians's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Kentucky's Appalachians

Millions
w

2018 2019 2020
:

L@‘ngwoods




Kentucky's Appalachians's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Kentucky's Appalachians B U.S. Norm

e, 43%
U Visiting friends/ relatives Visiting friends/ relatives | 36% 43%
14%
‘ 14% Outdoors . 10%
Outdoors ﬂ . [N 2%
ToUrng N 12%
= 12 1% 1%
= Shopping. —
. 9%
Touring Conference/
Convention ey I 7%
'ﬁ 1% City > — 5%
Shopping °® Special event ﬁﬂ%
ofo\®
0,
Fil 7% L Casino I1-A’ 4%
_ - .
- City trip 5% . 0%
) ) Golf Trip g 1o
Other business trip ¢
2% 0%
Special event Cruise g >0,
00
%m 1% T‘r Theme park -A’z%
Casino Ski/Snowboarding .0%0
39, 1%
0% 0% 10% 20% 30% 40% 50%
) Business-Leisure
Golf Trip

Lengwoods




Structure of the U.S. and Day Travel Market

Base: 2019/2020 Day Person-Trips

2020 U.S. Day Trips Kentucky's Appalachians Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 43%

[ | Marketable 54% B Marketable 48%
| Business 6% B Business 6%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Kentucky's Appalachians's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

DMA Origin Of Trip

State Origin Of Trip

22%

Lexington, KY

Kentucky 56% Charleston-Huntington, KY/OH/WV 21%
Ohio 13%
Cincinnati, OH/KY _ 1%
Tennessee 6%
West 49, Louisville, KY - 7%
Virginia :
Indiana 4% Knoxville, TN - 5%

Tri-Cities, TN/VA - 4%
Columbus, OH - 4%

0% 5% 10% 15% 20%  25%

Lengwoods




Kentucky's Appalachians's Day Trip Characteristics
Base: 2019/2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Kentucky's Appalachians B U.S. Norm

Just myself / traveled alone

Total
0% 5% 10% 15% 20% 25% 30%

0 ® © O
Composition of Immediate Travel Party
o] 1 2 3 4

B Kentucky's Appalachians B U.S. Norm

I O
e

L] - i oo
U.S. Norm Child(ren) R 36% o

Parent(s) [ o,

Total
. I 169
. 2 6 Other relative(s) 12%1“)
. I 13
N . Friend(s) st 16%
4%
0 1 2 3 4

Kentucky's Appalachians

Average number of people

Business associate(s) '3%
0% 10% 20% 30% 40% 50% 60% 70%

Average number of people

Lengwoods




Kentucky's Appalachians: During Trip

Base: 2020 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Kentucky's Appalachians U.S. Norm

Outdoor Activities Entertainment Activities Shopping 27% 20%

J
Ahg\ 44% ﬁ 48% Landmark/historic site 17% 8%

U.S. Norm: 36% U.S. Norm: 45%
Hiking/backpacking 15% 7%

Sightseeing 14% 13%
Cultural Activities

s 14% 6%

'l' l’ 'l' 2 4% Local parks/playgrounds

U.S. Norm:17% Fishing 1% 5%

. el . Lo Attending celebration 10% 9%
Sporting Activities Business Activities

\-( é e . . :
O\V\” 4% L ﬁ (3 7% Camping 9% 3%

U.S. Norm: 8% U.S. Norm: 10% Swimming 9% 6%

National/state park 8% 6%

Question updated in 2020




Kentucky's Appalachians: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining T Tri
ining Types on Trip

Kentucky's Appalachians  U.S. Norm Kentucky's Appalachians  U.S. Norm
[E- gfsffg‘) stores (Walmart, 51% 31% @ Unique/local food 34% 34%
. -
[m Outlet/mall shopping 44% 49% % Picnicking 23% 14%
E Convenience/grocery 40% 28% Street food/food trucks 15% 15%

oo shopping

20N . . o o Food delivery service o o
?ﬁ] Souvenir shopping 9% 20% (UberEATS, DoorDash, etc.) 1% 12%
Antiquing 8% 12% i &g fl Fine/upscale dining 10% 12%
7|

!!!! Boutique shopping 4% 21% Gastropubs 1% 5%
E|

Base is the 27% of travelers who shopped on their trip.

Lengwoods

Question added in 2020




Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2019/2020 Day Person-Trips

Gender Age

B 1824 W2534 WM3544 W 4554 W5564 WBe65+

Kentucky's Appalachians

1% 24% 1% 6%

U.S. Norm

1%

U.S. Norm
51%

U.S. Norm
49%

Marital Status

B Kentucky's Appalachians W U.S. Norm

e ® \arried / with
'? partner

o Single / never 5%
? married

R

e ® Divorced / widowed / [NNNNEGEGEGEG 2%

0% 10% 20% 30% 40% 50% —  60%
Lengwoods




Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2019/2020 Day Person-Trips

Education Employment

B Kentucky's Appalachians Wl U.S. Norm l Full time / self-employed M Part time B Not employed / retired / other

% Kentucky's Appalachians U.S. Norm

B
College Gradate S 30°.

Some coloqe M -
ome college N 22

High school or less/ NG 7
Other NG 2%

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
B White W African-American W Other _
100%  64% 18% 7% 9% 2% B Kentucky's Appalachians W U.S. Norm
Kentucky's Appalachians U.S. Norm 15%
75% 100% 929 100%
— 81% 1%
50% g‘ z
o 10%
—
K——
25% g
\\_4,, — 50% 50%
0 S —— < A 5% 39
’ $50 - $75 - $100 - ’
<$499K  g749k $99.9K  §1490Kk 150K+ 1
8% 20, 10% '<7° 0%
o - o mu Yes
U.S. Norm [ 44% } [ 21% } [ 14% } [ 15% ] [ 6% ]

Question updated in 2020, 2020 data only l—@”gWOOdS




Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2019/2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members
U.S. Norm \ 22% 34% 18% ‘ [ 14% ‘ i 12%

Children in Household

Kentucky's Appalachians U.S. Norm

Il No children under 18 45% Hl No children under 18 56%
Any 13-17 26%

H
B Any6-12 23% M Any 6-12 24%
l . B Any child under 6 24% . . . M Any child under 6 16%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Base: 2019/2020 Day Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18
travelers in 1985, and has conducted large-scale syndicated visitor years of age and over) of a major U.S. consumer panel is invited to
research quarterly since 1990. participate in the Longwoods Travel USA® survey. Respondents are

* It is currently the largest ongoing study conducted of American selected to be representative of the U.S. adult population.

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. For Bluegrass, Blues, & BBQ, the following sample was achieved in

2020:
 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2019 and 2020 trips. This oY,
is to ensure a sufficient sample base for reliable results @-
* However, visitor volumes and expenditures represent 2020 only. .
Day Base Size

These are based on our survey data and a careful review of other
known destination data sources to ensure that our estimates are as 368
accurate as possible, such as government data and STR reporting.

» A day trip is any journey for business or pleasure, outside your

community and not part of your normal routine, that did not include Fpr analysis, data were weighted on key demographics to correct for any
an overnight stay. Day trips involve travel of more than 50 miles differences between the sample and U.S. population targets.
from home.

L@ngwoods




Size of the Bluegrass, Blues, & BBQ Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Bluegrass, Blues, & BBQ 2020 Domestic Travel
Market

Total Person-Trips
8.3 Million

[ -5.5%yVs. last year I

EDay
62% 5.1 Million

B Overnight
38% 3.2 Million

Lengwoods




Size and Structure of Bluegrass, Blues, & BBQ's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Bluegrass, Blues, & BBQ

Millions
N

0 2018 2019 2020

L@‘ngwoods




Bluegrass, Blues, & BBQ's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Bluegrass, Blues, & BBQ W U.S. Norm

e o 37%
w _ ) . . . . I 37 %
WW  visiting friends/ relatives Visiting friends/ relatives | 367,
. I 7%
'ﬁ 17% Shopping m— 0%
Shopping ﬂ . I 10%
TounNing N 129%
G 9 9 [ KA
e " " Special event e a
Touring Conference/
Convention o I 7%
P 99, City b 5%
Special event P Outdoors ﬂ 10%
ofo\a -
0,
Eil 7% [ Theme park | %;
= City trip 7% CRE
Casino = o
Other business trip R 4%
6% . 0%
Outdoors Golf Trip g 49
ﬁ 2% T‘r H Cruise g 2o,
Theme park J Resort
39, B 2%
0
m 1% 0% 5% 10%  15%  20%  25%  30%  35% 40%
@ Business-Leisure

Casino

Lengwoods




Structure of the U.S. and Day Travel Market

Base: 2019/2020 Day Person-Trips

2020 U.S. Day Trips Bluegrass, Blues, & BBQ Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 37%

[ | Marketable 54% B Marketable 52%
| Business 6% B Business 8%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Bluegrass, Blues, & BBQ's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

DMA Origin Of Trip

17%

Evansville, IL/IN/KY

State Origin Of Trip

Lexington, KY 16%

Kentucky 55%

Louisville, KY 16%

Indiana 13%
Cincinnati, OH/KY _ 9%
Ohio 8%
Tennessee 60/0 Paducah-Cape Girardeau-Harrbg,IL/KY/MO _ 8%
lllinois 5% Nashville, KY/TN - 5%
0

Bowling Green, KY - 4%

Charleston-Huntington, KY/OH/WV - 4%

0% 5% 10% 15%  20%

Lengwoods




Base: 2019/2020 Day Person-Trips

Bluegrass, Blues, & BBQ's Day Trip Characteristics

Percent Who Traveled Alone

Size of Travel Party
H Bluegrass, Blues, & BBQ B U.S. Norm

Bluegrass, Blues, & BBQ _ 16%
Just myself / traveled alone

15% 20% 25% 30%

Total
0% 5% 10%

® © O
|
. |H"H"H 2.8
Composition of Immediate Travel Party
o] 1 2 3 4

B Bluegrass, Blues, & BBQ W U.S. Norm

Average number of people
64%

Spouse/partner | 637
. ]
Child(ren) E—— 55

U.S. Norm
. 0,
o 0 ( Friend(s) [ lov
Total
Parent I 10%
u 2 6 arent(s) | —11%
0,
[ | - Other relative(s) =9A’12%
Business associate(s) 2%
0 1 2 3 4 5 6 3%
0% 10% 20% 30% 40% 50% 60%  70%

Average number of people

Lengwoods




Bluegrass, Blues, & BBQ: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

/ﬁ%\ 34% ﬁ 47%

U.S. Norm: 36% U.S. Norm: 45%

Cultural Activities

P e N
TIT 20%

U.S. Norm:17%

Sporting Activities Business Activities

W o Tl

U.S. Norm: 8% U.S. Norm: 10%

Question updated in 2020

Base: 2020 Day Person-Trips

Activities and Experiences (Top 10)

Bluegrass, Blues, & BBQ U.S. Norm

Shopping 29% 20%
Local parks/playgrounds 14% 6%
Landmark/historic site 14% 8%
Sightseeing 13% 13%
Hiking/backpacking 10% 7%

Fishing 8% 5%

Nature tours/wildlife 8% 5%
viewing/birding

Attending celebration 7% 9%
Camping 6% 3%

National/state park 6% 6%




Bluegrass, Blues, & BBQ: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining T Tri
ining Types on Trip

Bluegrass, Blues, & BBQ U.S. Norm Bluegrass, Blues, & BBQ U.S. Norm

Outlet/mall shopping 69% 49% Unique/local food 51% 34%

Big box stores (Walmart, Food delivery service

0, 0, 0, 0,
Costco) 41% 31% (UbereATS, DoorDash, etc.) 14% 12%
Convenience/grocery o o o o
shopping 41% 28% Street food/food trucks 14% 15%
Boutique shopping 22% 21% &IA Picnicking 1% 14%
Antiquing 14% 12% i &%.I‘F Fine/upscale dining 7% 12%
7|
@ Souvenir shopping 6% 20% Gastropubs 5% 5%
7]
Base is the 29% of travelers who shopped on their trip.
Lengwoods
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Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2019/2020 Day Person-Trips

Gender Age

B 1824 W2534 WM3544 W 4554 W5564 WBe65+

Bluegrass, Blues, & BBQ

1% 15%

U.S. Norm

1%

U.S. Norm
51%

Marital Status
B Bluegrass, Blues, & BBQ W U.S. Norm

57%

U.S. Norm
49%

S = Married / with
'? partner
(o]

® ® Divorced / widowed / [N 2%

0% 10% 20% 30% 40% 50% —  60%
Lengwoods




Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2019/2020 Day Person-Trips

Education Employment
N Bluegrass, Blues, & BBQ M U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other

I Bluegrass, Blues, & BBQ U.S. Norm
oS Ayt N 19%

0 KX
College At N 39°%

Some coloqe M -7
ome college N 22

High school or less/ I 50
Other NG 2%

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
B White B African-American B Other
100%  99% 23% 10% 1% 2% B Bluegrass, Blues, & BBQ W U.S. Norm
Bluegrass, Blues, & BBQ U.S. Norm 15%
75% 100% 91% 100%
81% 1%
50% — 0
N— 10%
N—
25% g —
— — 50% 50%
V\’ V" — —— 5% 4%
0%
$50 - $75 - $100 -
<$499K  ¢749K $99.9K $1499k 150K+ om0 12% -
7% 49, ° 0%
0% [ 0% - . Yes
U.S. Norm [ 44% } [ 21% } [ 14% } [ 15% ] [ 6% ]

Question updated in 2020, 2020 data only l—@”gWOOdS




Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2019/2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm \ 2% \ 34% \

[/ 12%

Children in Household

Bluegrass, Blues, & BBQ U.S. Norm

Il No children under 18 55% Hl No children under 18 56%

Any 13-17 22%

H
B Any6-12 22% M Any 6-12 24%
l . B Any child under 6 20% . . . M Any child under 6 16%

M Any 13-17 21%
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Longwoods Travel USA®

Base: 2019/2020 Day Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18
travelers in 1985, and has conducted large-scale syndicated visitor years of age and over) of a major U.S. consumer panel is invited to
research quarterly since 1990. participate in the Longwoods Travel USA® survey. Respondents are

* It is currently the largest ongoing study conducted of American selected to be representative of the U.S. adult population.

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. For Kentucky's Southern Shorelines, the following sample was

achieved in 2020:
 The visitor profile data for this portion of the report is drawn directly

from the survey and is a combination of 2019 and 2020 trips. This P
is to ensure a sufficient sample base for reliable results @'

* However, visitor volumes and expenditures represent 2020 only.
These are based on our survey data and a careful review of other
known destination data sources to ensure that our estimates are as 229
accurate as possible, such as government data and STR reporting.

Day Base Size

» A day trip is any journey for business or pleasure, outside your

community and not part of your normal routine, that did not include For analysis, data were weighted on key demographics to correct for any
an overnight stay. Day trips involve travel of more than 50 miles differences between the sample and U.S. population targets.
from home.

L@ngwoods




Size of the Kentucky's Southern Shorelines Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Kentucky's Southern Shorelines 2020 Domestic
Travel Market

Total Person-Trips
5.5 Million

‘+10.1% vs. last year ’

EDay
57% 3.1 Million

B Overnight
43% 2.4 Million

Lengwoods




Size and Structure of Kentucky's Southern Shorelines's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Kentucky's Southern Shorelines

Millions
N

0 2018 2019 2020

L@‘ngwoods




Kentucky's Southern Shorelines's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Kentucky's Southern Shorelines W U.S. Norm

e, 37%
II A R . L . I 37 %t
U Visiting friends/ relatives Visiting friends/ relatives [ 36%/1/
. I 15%
'ﬁ 15% Shopping E— o%
Shoppin oo I 1%
P ﬂ City tri>. —o%
9 ° I o
Eil 116‘ 1% Touring _9/° 12%
- City trip Conference/
Convention Outdoors ] 9"100/
I 10%
= -
Touring P Special event =3ﬁ’%
-
. - OD
‘ 9% - Casino e 49,
Outdoors 7% .
2%
Theme park 0
Other business trip P B 2%
3% W1
. Resort g o
Special event 2%
- W1%
!m 3% asl" B Golf Trip & 14,
Casino J . 0%
Cruise . 2
2% °
20/, 0% 5% 10% 15% 20% 25% 30% 35% 40%
Business-Leisure

Theme park

Lengwoods




Structure of the U.S. and Day Travel Market

Base: 2019/2020 Day Person-Trips

2020 U.S. Day Trips Kentucky's Southern Shorelines Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 37%

[ | Marketable 54% B Marketable 53%
| Business 6% B Business 8%
| Business-leisure 3% B Business-leisure 2%

Lengwoods




Kentucky's Southern Shorelines's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

DMA Origin Of Trip

State Orlgln of Trlp Lexington, KY

28%

Knoxville, TN 13%

Kentucky 50%

Tennessee 20% Louisville, KY 13%
Indiana 9%
Nashville, KY/TN _ 9%
Ohio 5%
Bowling Green, KY 6%
New York 2% -

Cincinnati, OH/KY - 4%
Evansville, IL/IN/KY - 4%

0% 5% 10% 15% 20% 25% 30%

Lengwoods




Kentucky's Southern Shorelines's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Kentucky's Southern Shorelines B U.S. Norm

Kentucky's Southern Shorelines _ 19%
Just myself / traveled alone
Total

. © 0 @
0% 5% 10% 15% 20% 25% 30%
o 2.7
Composition of Immediate Travel Party
o] 1 2 3 4

B Kentucky's Southern Shorelines B U.S. Norm

Average number of people

I 55 %

SpoUs e/ partn e | L 63%

L] - i oo
U.S. Norm Child(ren) E—— G0,

Friend(s) [ 10}

Total
. I 16%
. 2 6 Other relative(s) 12%160/
. - Parent(s) __ 113/;%
0 1 2 3 4

. . 0,
Business associate(s) r3% 6%
0% 10% 20% 30% 40% 50% 60% 70%

Average number of people

Lengwoods




Kentucky's Southern Shorelines: During Trip
Base: 2020 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Kentucky's Southern Shorelines U.S. Norm

Outdoor Activities Entertainment Activities Shopping 27% 20%

J
l. 43% ﬁ 49% Landmark/historic site 15% 8%

U.S. Norm: 36% U.S. Norm: 45%
Sightseeing 12% 13%

Fishing 12% 5%
Cultural Activities

V. N

Local parks/playgrounds 1% 6%
TEN 24Y% AL
_— 7

U.S. Norm:17% ‘ Hiking/backpacking 1% 7%

. o . Lo Attending celebration 9% 9%
Sporting Activities Business Activities

Y ‘ o o
C Nature tours/wildlife
R 0 )
\\" 7% .‘ ﬂ ’ 14% viewing/birding B0 5%
U.S.Norm: 8% U.S. Norm: 10% National/state park 6% 6%

Trade show 6% 2%

Question updated in 2020




Kentucky's Southern Shorelines: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining T Tri
ining Types on Trip

Kentucky's Southern Kentucky's Southern
Shorelines U.S. Norm Shorelines U.S. Norm
o

fm Outlet/mall shopping 43% 49% @ Unique/local food 30% 34%

E Convenience/grocery o o &.Ii o o o
5o shopping 40% 28% E Picnicking 16% 14%
@r’ﬂ Souvenir shopping 35% 20% Street food/food trucks 13% 15%
— Big box stores (Walmart, 26% 31% Food delivery service 13% 12%

™™l cosico) (UberEATS, DoorDash, etc.)

Antiquing 18% 12% i &g fl Fine/upscale dining 1% 12%
7|
L) Boutique shopping 16% 21% Gastropubs 4% 5%
O[]
Base is the 27% of travelers who shopped on their trip.
Lengwoods

Question added in 2020




Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2019/2020 Day Person-Trips

Gender Age

B 1824 W2534 WM3544 W 4554 W5564 WBe65+

Kentucky's Southern Shorelines

8% 30%

U.S. Norm

1%

U.S. Norm
51%

U.S. Norm
49%

Marital Status

B Kentucky's Southern Shorelines B U.S. Norm

® ® Divorced /widowed / [INNEEII 5%

0% 10% 20% 30% 40% 50% 60%  70%
Lengwoods

e ® \arried / with
'? partner

o Single / never
? married




Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2019/2020 Day Person-Trips

Education Employment

B Kentucky's Southern Shorelines B U.S. Norm l Full time / self-employed M Part time B Not employed / retired / other

Kentucky's Southern

o Shorelines U.S. Norm
Post Graduate e 1

I o
College Grad it N 30

s I I 0
ome college N 22

High school or less/ NG 0
Other NG 2%

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
B White W African-American W Other ' '
100%  63% 13% 10% 12% 2% Kentucky's Southern B Kentucky's Southern Shorelines
Shorelines U.S. Norm B U.S. Norm
75% 100% 100%
88% o1o 15%
N— o
50% = 1%
— 10%
—
25%  N—
g - - 50% 50% 6%
oo L N— ~— N—/ 59%
" <$49.9K $50 - $75 - $100 - $150K +
' $74.9K $99.9K $149.9K .
o - - o mu Yes
U.S. Norm [ 44% } [ 21% } [ 14% } [ 15% ] [ 6% ]
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Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2019/2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm \ 2% | \ 34% \ 18%

[/ 12%

Children in Household

Kentucky's Southern Shorelines U.S. Norm

Il No children under 18 41% Hl No children under 18 56%

Any 13-17 29%

H
B Any6-12 30% M Any 6-12 24%
B Any child under 6 23% . . . M Any child under 6 16%

M Any 13-17 21%

L@‘ngwoods




cﬁﬁMPAss

L@ngwoods

NNNNNNNNNNNNN

Travel USA Visitor Profile

Western Waterlands
Kentucky

UNBRIDLED SPIRI T

2020



Longwoods Travel USA®

Base: 2019/2020 Day Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18
travelers in 1985, and has conducted large-scale syndicated visitor years of age and over) of a major U.S. consumer panel is invited to
research quarterly since 1990. participate in the Longwoods Travel USA® survey. Respondents are

* It is currently the largest ongoing study conducted of American selected to be representative of the U.S. adult population.

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. For Western Waterlands, the following sample was achieved in 2020:

 The visitor profile data for this portion of the report is drawn directly S

from the survey and is a combination of 2019 and 2020 trips. This @'
is to ensure a sufficient sample base for reliable results

- However, visitor volumes and expenditures represent 2020 only. Day Base Size
These are based on our survey data and a careful review of other
known destination data sources to ensure that our estimates are as 240

accurate as possible, such as government data and STR reporting.
» A day trip is any journey for business or pleasure, outside your

community and not part of your normal routine, that did not include For analysis, data were weighted on key demographics to correct for any
?n ovr?rnlght stay. Day trips involve travel of more than 50 miles differences between the sample and U.S. population targets.
rom home.

L@ngwoods




Size of the Western Waterlands Day Travel Market

Base: 2020 Day Person-Trips

Total Size of Western Waterlands 2020 Domestic Travel
Market

Total Person-Trips
5.9 Million

[ -8.5% vs. last year ’

EDay
65% 3.8 Million

B Overnight
35% 2.1 Million

Lengwoods




Size and Structure of Western Waterlands's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Western Waterlands

Millions
N w IN

—_

o

2018 2019 2020
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Western Waterlands's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Western Waterlands B U.S. Norm

e o 39%
II ||||| Visiting friends/ relati Visiting friends/ relati R 39%
g frienas/ relatives ISItNg MeNas/ relallves N 36%
. [ 4%
'@ 24% Shopping s o
[ - 00 00
- =
- 119 0% I
e Outdoors ——10%
Touring Conference/
i . . [ 4
‘ - Convention City trip _° 8%
(1]
Outdoors °® Special event .ﬂ 4%
ofo\® 0
. 1%
Eil 4% | Casino puess /o,
- City trip ) .
o Golf Trip g 2o,
P 1% Other business trip ¢
o 0%
Special event Theme park g 29,
0%
%m 1% T‘r . Cruise . 2
Casino -
Resort - >
3%
0% 0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
Golf T Business-Leisure
olf Trip
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Structure of the U.S. and Day Travel Market

Base: 2019/2020 Day Person-Trips

2020 U.S. Day Trips Western Waterlands Day Trips

| Visiting friends/relatives 36% W Visiting friends/relatives 39%

[ | Marketable 54% B Marketable 49%
| Business 6% B Business 9%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Western Waterlands's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

DMA Origin Of Trip

State Origin Of Trip

38!

Paducah-Cape Girardeau-Harrbg,IL/KY/MO

Kentucky 45%,

Nashville, KY/TN 15%

Tennessee 21%

lllinois 15%

Evansville, IL/IN/KY 14%
Florida 3%
Indiana 3% Louisville, KY 5%

Lexington, KY 5%

0% 10% 20% 30%  40%
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Western Waterlands's Day Trip Characteristics

Base: 2019/2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Western Waterlands B U.S. Norm

Just myself / traveled alone
Total

O ® 0
0% 5% 10% 15% 20% 25%  30%
. 2.5
o) 1 2 3 4

Western Waterlands

Composition of Immediate Travel Party

Average number of people B Western Waterlands B U.S. Norm

0,
SO P N 63

u 0 . _ 00
U.S. Norm Child(ren) o ———— 5

Parent(s) [N 1o,

Total
N 2 6 Other relative(s) = 1%%
- . Friend(s) I 11%16%
0 1 2 3 4

Business associate(s) Hoé’%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Average number of people
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Western Waterlands: During Trip
Base: 2020 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

S EORVEICHERDE U.S. Norm

Outdoor Activities Entertainment Activities Shopping 36% 20%

@
/4-%%\ 29% ﬁ 54% Sightseeing 16% 13%

U.S. Norm: 36% U.S. Norm: 45%
Landmark/historic site 10% 8%

Professional medical 9% 4%

Cultural Activities services

TIY 15% National/state park 7% 6%

U.S. Norm:17% N_atu_re togrs_lwildlife 7% 5%
viewing/birding

) . . Lo Business meeting 7% 6%
Sporting Activities Business Activities

o\‘(,‘ L v 3 Local parks/playgrounds 6% 6%
Wi 5 B 9%

U.S. Norm: 8% U.S. Norm: 10% ‘ Hiking/backpacking 6% 7%

Fishing 5% 5%

Question updated in 2020




Western Waterlands: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining T Tri
ining Types on Trip

Western Waterlands U.S. Norm Western Waterlands U.S. Norm
o
fm Outlet/mall shopping 67% 49% @ Unique/local food 36% 34%
Big box stores (Walmart, o N2 . -
™0 52% 31% 14 P Finelupscale dining 1% 12%
E Scrfgr‘)’;'r‘]'gencelgrocery 36% 28% BYY  picnicking 1% 14%
(o] o] E
(1] Food delivery service
CoAA A 1 H 0, (V) (V) (V)
m Boutique shopping 20% 21% (UberEATS, DoorDash, etc.) 8% 12%
%r;:’,\] Souvenir shopping 16% 20% Gastropubs 4% 5%
n
Antiquing 10% 12% Street food/food trucks 3% 15%
Base is the 36% of travelers who shopped on their trip.
L@'ngwoods
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Demographic Profile of Day Western Waterlands Visitors

Base: 2019/2020 Day Person-Trips

U.S. Norm
49%

Gender

U.S. Norm
51%

Age

B 1824 W2534 WM3544 W 4554 W5564 WBe65+

Western Waterlands

8% 17%

U.S. Norm

1%

Marital Status

B Western Waterlands B U.S. Norm

57%

e ® \arried / with
'? partner

o Single / never
? married

® o Divorced /widowed / |G 2%
0% 10% 20% 30% 40% 50% 60% 70%
Lengwoods




Demographic Profile of Day Western Waterlands Visitors
Base: 2019/2020 Day Person-Trips

Education Employment

B Western Waterlands B U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other

I s Western Waterlands U.S. Norm
ot At | 15%

0 KX
College At N 39°%

s I I 4
ome college | 22

High school or less/ [HIEGTIINGNGEGEGEEE 050

ol A
0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
B White B African-American B Other
100% 1% 25% 14% 7% 3% B Western Waterlands W U.S. Norm
Western Waterlands U.S. Norm 15%
75% 100% 92% 100%
81% 1%
50% ‘v, 10%
—
—
25% — — 50% 50%
o _—r s O - 5%
’ $50 - $75 - $100 -
<$49.9K  g740K $99.9K $149.0k 150K+ om0 12% 1%
6% 49% o 0% .
0% I 0% -. Yes
U.S. Norm [ 44% } [ 21% } [ 14% } [ 15% ] [ 6% ]
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Demographic Profile of Day Western Waterlands Visitors

Base: 2019/2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

)

U.S. Norm 22% ' 34% 18% 14% | l 12%

Children in Household

Western Waterlands U.S. Norm

No children under 18 58% Il No children under 18 56%

M Any 13-17 21%

Any 13-17 19%

Any 6-12 18% I M Any 6-12 24%
. . . B Any child under 6 23% . . . M Any child under 6 16%
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